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Pornography on the internet, in computer games and in uncontrolled
chatrooms forces one to think about the necessity of child protection, gives
rise to moral concerns about violent content for example and concerns
regarding the improper initiation of contacts via the web.

Susanne Eggert outlines the role that the modern media plays for boys
and girls and what this media offers in terms of entertainment and infor -
mation based on the results of the representative JIM Study.

In a study of students in Potsdam, questions were raised regarding how
female and male students absorb sexuality in the media and the role that
media images of eroticism and sexuality play today in socialisation. The
study confirmed that adolescents are highly aware of what they can “expect
from pictures and content, and what they cannot”.

The third article based on an online survey of 16 to 19-year-olds, deals
explicitly with pornography and the influence of pornography on the
image that adolescents have of sexuality and relationships. The perhaps
somewhat surprising findings were that the use of sexual media content is
more the rule than the exception, that adolescents are aware of the arti -
ficiality of the depictions and the fact that these barely have any influence
on relationships.

The relevance of adolescent media protection and the tasks that the
Federal Department for Media Harmful to Young Persons has, i.e. in the
fields of violence, child and animal pornography, are the subjects of a
further article in which Friedemann Schindler appeals on the protection 
of children and adolescents against sexual advances and pornography on
the internet. The focal points here are also topics such as sexual abuse,
increasingly younger victims of sexual abuse and sexual advances in
chatrooms and communities. According to Schindler’s findings, younger
children in particular are in need of support and guidance when surfing
the internet.

Gunter Schmidt explicitly criticises the fact that media is pessimistic
about culture and exaggerates issues and also criticises “professional”
upset regarding the consumption of pornography as an alleged main -
stream culture defining adolescence: in “Fantasies of Boys, Phantasms of
Adults” he concisely outlines his report, in which he draws on influential
studies carried out on the basis of this theme.

Reiner Wanielik looks at a range of considerations with regard to sex
education work with pornography. He instructs educational specialists 
that in view of the curiosity and receptiveness that adolescents also bring
to pornography as part of their development, the problems can only be
confronted professionally by means of an active debate and self-acquired
media competence.

Matthias Kortmann puts “Social Networks in Web 2.0” under the
microscope: he queries what makes these forums so appealing to adoles -
cents and the problems that social networks raise for media and sex
education specialists.

In conclusion, further conceptional developments of the successful
Loveline portal of the BZgA are introduced; this portal is visited by
approximately 140,000 adolescents between the ages of 12 and 16 every
month.

From a professional perspective, sexuality on the internet appears to 
be a challenge for those working with children and adolescents; this may
in part require actions to protect adolescents, but may also require a
relaxed approach to the topic. When it comes to this adolescents are clearly
well ahead of the “older generation”
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The South-west media educational research association car -
ried the title: “Communication is the most important factor
for adolescents when using the internet. Carefree handling 
of personal information” in its press release, in line with
which the release of the JIM Study was planned.1 This head -
line alluded to a definite change in media acquisition by
adoles  cents. Whilst in the first JIM Study carried out in 1998
only 18% of 12 to 19-year-olds reported surfing the inter net 
or using online services, therefore the internet “[played] a
subordinate role in the everyday lives of adoles cents”2, in the
current study, 97% reported doing this, there fore almost all
adolescents stated that they used the internet, even if only on
rare occasions.3 Adolescents’ main motive for using the
internet in 1998 was to obtain infor mation. Here they were
able to gain information more quickly than anywhere else
and they were also able to acquire information which would
otherwise be difficult to obtain.4 The extensive amount of
information on offer continues to be a reason for adolescents
to use the internet in 2008, however the communication
opportunities available to them on the internet are even more
important.

The internet today plays a vital role in the everyday life 
of adolescents, however this does not mean that other forms
of media have lost their significance.

Well equipped with media

Households with adolescents are very well equipped with
media. Irrespective of their social or financial status, 99% of
families with adolescents are fully equipped with a mobile
phone, computer or laptop and 98% own a television. Almost
all adolescents also have access to the internet at home
(96%). Furthermore, 90% of households with adolescents
contain a CD player, an MP3 player or an iPod, as well as a
digital camera.

1 Press release dated 28. 11.2008
2 JIM 1998, p. 37
3 JIM 2008, p. 46
4 JIM 1998, p. 39
5 JIM 2008, p. 8

Direct Wire and Global Entertainment –
What Makes the Media Attractive 
to Adolescents?

By way of introduction, Susanne Eggert’s article offers information regarding the
media preferred by adolescents, differentiated according to gender and social
background. Entertainment, orientation, information and communication are the
most important functions that the media fulfil for girls and boys.

The JIM Study 2008 indicates that many households do 
not just have one of these items. “On average a household
with adolescents contains 3.8 mobile phones, 2.5 televisions,
2.3 computers, 2.1 MP3 players, 1.6 digital cameras and 1.6
internet connections as well as 1.1 games consoles”.5

In addition, 59% of all households have a subscription 
to a daily newspaper, 44% have subscribed to at least one
newspaper. 17% have a Pay-TV subscription. If you look at
these figures more closely you can see differences with
regard to the educational backgrounds of these adolescents.
Approximately two thirds (65%) of adolescents who attend 
a Gymnasium [grammar school] have access to a daily
newspaper, whilst only 55% of adolescents who attend a
Realschule [intermediate school] and 48% of adolescents who
attend a Hauptschule [secondary general school] have access
to a daily newspaper. On the other hand, one quarter of girls
and boys who attend a Hauptschule have access to an
extensive range of Pay-TV channels, compared with 18% of
those who attend a Realschule and 14% of adolescents who
attend a Gymnasium.

It is, however, not only the households with adolescents
that are well equipped in terms of media, the adolescents
themselves are also well stocked. In first place here is the
mobile phone. Almost all adolescents (95%) have their own
mobile phone. A little way behind this come various forms of
media for listening to music: 86% of 12 to 19-year-olds own
an MP3 player, approximately three quarters own a radio
(76%) or a CD player (75%); girls are better equipped than
boys with regard to music media; 79% of girls own their own
radio whilst this is only 75% in boys. 83% of girls have their
own CD player whilst 70% of boys own one of these devices.
Whilst in the previous year the television pushed the com -
puter down the list, this situation has now changed. Almost
three quarters of adolescents now own their own computer
(71%), however just under two thirds (61%) have their own
television. Half of all adolescents (51%) have also begun to
have access to the internet from their own computer in the
meantime. The tables turn here with regard to genders.
Significantly more boys than girls have their own television,
computer or laptop, or their own internet connection.

Particularly striking is the difference with regard to games
media. Twice as many boys (60%) as girls (29%) own a
games console linked to their computer or television and half



4 BZgA FORUM 1–2009

GLOBAL ENTERTAINMENT

6 JIM 2007, p. 11; JIM 2008, p. 11

Fig. 1

Household Equipment in 2008 (range)
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Source: J IM 2008, information in %, based on the responses of all those surveyed, n = 1,208

of boys but only a third of girls have their own portable
games console. There is only a similarly large difference with
regard to digital cameras; more than one in two girls own a
digital camera, however only approximately one third of boys
owns one of these devices.

Definite differences in media ownership can also be seen
with regard to the educational background of the adolescents.
There are still no differences with regard to the ownership 
of a mobile telephone or an MP3 player. However, more
adolescents own a radio, CD player or digital camera if they
have a higher level of education. There is also a tendency for
more adolescents with a higher level of education to own a
computer or a laptop or have their own internet connection.
Nevertheless, the figures here are growing increasingly more
uniform. Whilst only a year ago only 57% of adolescents who
attended a Hauptschule owned their own computer or laptop
compared with 71% of adolescents attending a Gymnasium,
the difference between the two in 2008 is now only six

percentage points (66% compared to 72%). A similar scena -
rio can be observed with regard to internet access. In 2007,
approximately one third of Hauptschule students (32%) and
half of all adolescents with a Gymnasium educa tion had 
their own internet connection. The JIM Study 2008 shows
that 47% of Hauptschule students and 52% of Gym nasium
students have their own internet connection.6
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Girls are using mobile phones, 
boys are using games consoles

Adolescents like to occupy themselves with media. The use 
of the different media equipment owned by girls and boys is
therefore only being partly suppressed.

Approximately 90% of adolescents sit in front of the tele -
vision or computer on a daily basis or several times a week,
more than 80% access the internet every day or at least a few
days a week, almost as many listen to music on their MP3
player with the same frequency. There are examples of differ -
ences in use with regard to the use of a mobile phone. Whilst
91% of girls use their mobile phones on a daily basis or
several times a week, only a good three quarters (78%) of
boys do the same. Particularly striking, however, is the dif -
ference in the frequency of use of computer games. Almost
half of boys use the computer (47%) or a games console
(41%) every day or almost every day, whereas this is only the

case in one in 10 girls (11%/13%). DVDs and videos are also
being used more by boys than by girls. Both of these types 
of media are used almost twice as much by boys than by girls
(17 to 13%), with 28% of boys using each of these on either a
daily basis or almost every day.

These figures also show that the television is continuing
to play an important role for adolescents in terms of media
contribution. Nevertheless, multifunctional types of media
such as the computer, internet and mobile phone are almost
synonymous, based on the frequency of use by adolescents.
What makes these forms of media attractive to girls and
boys?

Fig. 2

Equipment owned by adolescents in 2008
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Fig. 3

Media engagement during free time in 2008 (daily/several times per week)
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Two Gateways for Media Services

Before media/media services (can) gain importance for
adolescents, they have to pass through two gateways; one 
of these is the individual cognitive and socially moral
develop mental stage, the other the search for orientation by
boys and girls.

The cognitive and socially moral stage 
of development

• The cognitive development stage is dependent on whether
media services can be actively used and whether contentual
and formal illustrations are understood. Children up to
approximately middle primary school age, for example, can -
not clearly differentiate between fiction and reality. Staged
events that are close to reality which are seen in German
crime programmes such as Tatort, Bella Block etc, can evoke
uncertainty and anxiety in younger children for this reason.

• The socially moral developmental stage of adolescents is
responsible for how media messages are interpreted.
Younger children thus enjoy stories that are played out in a
world where “good” versus “evil” and are thrilled when
“good” battles “evil”. Older girls and boys no longer enjoy
the simplicity of such scenarios and, in particular, the fact
that the figures are one dimensional. They demand multi-
facetted characters, who constantly develop. They are
increasingly faced with the question of cohabitation and are
not willing to simply accept human behaviour against the
backdrop of this, and, are instead, always challenging it.7

• In addition to the cognitive developmental stage and socially
moral development, interests and topics that guide the
behaviour of adolescents play an important role in their
media acquisition. These are closely linked with the
individual stage of development and requirements forced
on them by society. The interests and topics that guide the
behaviour of adolescents determine the media preferences
of adolescents to a significant extent. The content and
display formats and the forms of usage that are preferred
are also dependent on this. A large number of adolescents
aged between 12 and 19 are active in online communities
such as schuelerVZ. More than half of boys and girls access
this site every day or at least a few times a week.8 At this
age, friendships and relationships play an important role.
When looking at the most important motive for adolescents
to use online communities it becomes apparent that this is
strongly linked with the topics and interests that guide their
behaviour. According to JIMplus 2008 9, adolescents par -
ticularly visit online communities to find friends, to stay in
contact with friends or to meet other people.

The second gateway that media services must pass through 
is the search for orientation. Media plays an important role 
in the socialisation process for children and adolescents.
Adolescents are open to media innovations and are easily
excited. When they turn to media services and comb through
these for the useful ones, they are guided by their curiosity.
As well as fun and suspense, adolescents can also find
information in the media regarding topics which interest
them and can gain access to unknown worlds. Children and
adolescents are always on the lookout for orientation, both 
in everyday life and in the media. The topics that guide their
behaviour are significant for the outlook that adolescents
have.10

Entertainment, Orientation, Information,
Communication

Media and media services that correspond to the cognitive
and socially moral stage of development of adolescents and
support them in their search for orientation, can gain
significance in the everyday lives of girls and boys. Important
factors connected with this are the age and gender of the
adolescent, as well as their educational background. The
media that adolescents ultimately turn to depends on what
they need from it, i.e. the functions the media can fulfil for
them. Four functions are particularly relevant here and these
are outlined in more detail below:

1. Adolescents use the media as a means of entertainment
and for mood management.

2. They call upon the media for orientation.
3. Media is an important source of obtaining information 

for adolescents.
4. It facilitates communication and participation.

Media for entertainment and 
mood management

Adolescents entertain themselves using the media, therefore
internationally marketed services such as feature films,
television series, computer games and the internet play an
important role for both girls and boys. The internet is not
just being used for games, adolescents can also find addition -
al services here for almost all media content. Nevertheless,
they also have the opportunity here to find media services
which they would otherwise not have had access to, for
example films which have not been released for viewing by
people in their age group.

Adolescents also use media for mood management. 
They often reach for the media when they are sad, happy,
angry or wound up, or when they want to change to a specific
mood. Music is already playing an important role for adoles -
cents with regard to this. Global services are also primarily
being used here. The internet has gained signifi cance for
adolescents in recent years in conjunction with music; music
exchanges not only contain every title that adolescents could
possibly want, sometimes even free of charge, there is also
additional information regarding celebrities and adolescents
also have the opportunity to contact other fans.

Media for Orientation
Orientation is not just an important gateway with regard 
to the significance that media can have for adolescents. Ado -
lescents also use the media in a targeted manner, as they
hope to gain answers to questions which they come across 

7 see Theunert/Schorb 1996
8 see  JIM 2008, p. 49
9 The JIM Studies are quantitatively applied, i.e. trends are recorded,

questions remain unanswered regarding the reasons for the behaviour of
the target group. In 2008 an additional 106 adolescents from the sample
were selected at random and underwent an in-depth interview on
individual topics. The results of the “JIMplus 2008” were presented in 
the conference “Youth Today” in summer 2008 in Stuttgart. The articles
from this conference can be found at www.mpfs.de.

10 see JFF 2003, p. 9 et seq.



11 see Theunert et al. 1995
12 see e.g. Theunert/Gebel 2000; Theunert/Schorb 1996
13 see Schorb/Theunert 2000
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Adolescents and Access to Media
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on a daily basis. These can be development-related questions
and current problems, insecurities with regard to standards
and values or the search for role models.

Children and adolescents have to cope with certain deve -
lop mental requirements. Most importantly here is the
develop ment of their social and sexual identity. They also look
for stimulation in the media with regard to this.11 Adolescents
are depicted in the most diverse situations in television
programmes, teen magazines and on the internet and each
way of life is discussed. There are women and men of every
age who fulfil their gender roles in a particular way. The 
types of media that adolescents turn to firstly depends on
their age and their gender; younger children have different
questions and problems to adolescents; girls look more for
role models that are girls or women, and boys look for male
role models.

As a rule, the concrete range of services that children and
adolescents are attentive to and how they use these depends
on social, educational and personal factors. Therefore ado -
lescents from a lower social background often see classic role
models in their own family: i.e. the man is the breadwinner
and keeps all bad things at bay, the woman tends to the
house and looks after the children. This image is more
common in families from a lower social background than in
those that are better off in terms of their social background.
Children and adolescents, who grow up in higher social
surroundings, encounter a broader range of roles in everyday
life and therefore have more and differing aspirations. This
can also be seen in the use of media by adolescents; i.e. boys
from lower social backgrounds are more frequently oriented
towards strong heroes, usually linked with action-packed
media services, than their peers from families who are from
higher social backgrounds. Adolescents from higher social

backgrounds use a broader spectrum of media services,
which they align with their own experiences and ideas.12

Media as a source of information
Media is also of significance to adolescents as a source of
information with regard to every conceivable topic.
Adolescents look for information in the media on various
levels:
• They want to expand their knowledge
• They are interested in what is going on in the world
• They are looking for information in order to stay up-to-date
with what is happening in their immediate surroundings.

There are definite differences here between adolescents with
higher and lower educational backgrounds. Girls and boys
who have a higher level of education have the world in mind
and are also interested in socially relevant topics. Adolescents
who have a lower level of education do not often look for
information that extends beyond their own backyards. They
show an interest in events in their immediate vicinity and
they only concern themselves with questions regarding
politics and society if they can directly link these to their own
life.13

Media as a method of communication
Another important function of the media for adolescents is
that they are able to communicate via this and participate in
society. According to JIM 2008 this is the most important
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function of the internet for adolescents (see above). Over
70% of 12 to 19-year-olds use an Instant Messenger such as
MSN or ICQ at least a few days a week, over half (59% of
girls and 54% of boys) also frequently log on to an online
community.14 An important discriminating factor in con nec -
tion with this is again mainly the educational background 
of the girls and boys. It has been proven that adolescents with
a higher educational background exhaust the media possibi -
lities more thoroughly for their purposes than their peers
with a lower educational background. In addition to private
communication, they use, for example, (youth) platforms on
the internet in order to participate in (youth) cultural scenes
and/or to participate in political activities.15 A current study
shows that for adolescents from lower educational back -
grounds, Instant Messenger and/or chatroom facilities on
social networking sites, i.e. the online communities, are
taking over the function that the telephone once had. “Ex -
changing information about everyday school life, knowing
who can help with which homework assign ments or finding
out what’s new, e.g. who is friends with who and who has
fallen out with whom” 16, are the needs that these adolescents
satisfy with the help of the communication opportunities
offered by the media.

Conclusion

Media plays an important role in the everyday life of ado -
lescents. Adolescents therefore have access to a broad range
of media. Households with adolescents are very well
equipped with media, and girls and boys themselves are also
well equipped in terms of media. For the first time, more
adolescents have their own computer or laptop than their
own television. Televisions, mobile phones, computers, the
internet and music media are the types of media that most
adolescents use on a daily basis or almost every day. The
attraction of the internet for adolescents has continuously
increased in recent years. In particular, the possibilities for
communication are appreciated here. Thanks to the internet,
adolescents can communicate over long distances, exchange
pictures or music, make new contacts, participate in certain
scenes etc. However, there are also risks here, such as the
misuse of data or cyber mobbing. It is therefore increasingly
important that adolescents are informed of how to use the
internet in a competent manner.

Susanne Eggert
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Pressing queries in matters of media, 
physicality and sexuality

Human beings are receptive to visual depictions of semi-
naked bodies, of images of the human body that are close
and those that can be seen eroticised on public billboards and
screens or on television or computer screens at home. Erotic
images of the human body in the media should appeal to the
senses, with media images of the human body being
expected to be viewed in a different way to everyday bodies.
The view of a staged naked human body is sometimes more
blatant and frank than an actual “real life” human body. This
can sometimes be due to the fact that “in the staging of
naked bodies, nudity is not synonymous with nakedness, but
should be viewed more as the staging of the effect of
disrobement” (Gernig 2002, p. 10). Staged nudity and
physicality as a rule aim to attract as much attention as
possible from the viewer. Staging of the human body should
and can stimulate fantasies, provoke aspirations and evoke
longing. Nevertheless, it also provides information as to how
human beings treat their bodies, depict their bodies and
communicate with them (see also Goffman 1971). Media
staging can – according to popular belief – influence human
beings’ awareness of their own body image and even their
sexual experience. Therefore we can assume from this that
every human being naturally has physical and sexual
experiences and actions and it is therefore assumed, or at
least it appears to be, that this is developed individually and
collectively and that this is also predominantly subject to
constant historical and cultural change (see also e.g. Stein-
Hilbers, 2000). 

Human beings are carnal and sexual beings from birth. 
A connection to one’s own gender is already established in
childhood; human beings have feelings of pleasure and – 
as Freud (1910) already taught us – are sexual beings from the
very outset. Dealing with urges is learnt in a culture-specific
manner. This enables us as a child and, later, as an adoles -
cent, to ascertain what is permitted and what is not, how we
should treat ourselves and others sexually and sensually and
how we can fulfil our sexuality within a relationship. This
knowledge of sexual relations with oneself and others is ac -
quired in many ways in modern society: in addition to people
to whom adolescents relate most closely such as parents,

friends and teachers at school, there are also people on the
sidelines who can supply knowledge or advice; i.e. people 
in extracurricular groups, at church or in associations.
Furthermore, there are various media services available via
which information regarding physicality and sexuality is
distributed.

In principle we can assume from this that human beings
are orientated towards stipulated cultural and social schemata
and use these for socialisation. The schemata are conveyed 
in direct social relationships and also via various media. The
symbolic nature of bodies, gender issues and sexuality is of
interest in each respective culture. Depending on how often
schemata are encountered and how up-to-date these are, 
they appear to be established accordingly and are valid as
standards or the accepted norm. Private and public – there -
fore also media – stagings of sexuality contribute to the
cultural strengthening or modification of specific body or
gender images as well as sexual scripts (see Stein-Hilbers
2000, p. 13).

We can assume that adolescents in mid adolescence in
particular, who have to find their way sexually, are particularly
attentive viewers of physicality and sexuality in films as well
as in corresponding television programmes and on internet
sites. For them, this serves to help determine their own se -
xuality, learn from this and put this into practice. Knowledge
is communicated via popular media depictions of physicality
and sexuality, which as theoretical or formulaic knowledge,
can be used for education and orientation. The canon of
behaviour which can be classified as theoretical knowledge,
which is available cognitively after it has been received and
can be called on in theoretical and practical terms, if certain
behaviour is required in everyday life, as is the case with
physical encounters between two people. The knowledge
acquired through media can also be interpreted as formulaic
knowledge, as long as this has a normative nature. It is not
simply advice columns in newspapers and magazines on the
television that can serve to explain sexuality, but online
portals such as Loveline created by the BZgA [Federal Centre
for Health Education] or the Dr. Sommer Team of Bravo also
help to provide expert advice to nervous adolescents with
intimacy problems (see Hoffmann 2005). Information that
is made available via the media can be dialectic and allow
orientation. Those affected or people who have already had

Do Media Images of Bodies and
Sexuality Strengthen or Obscure the
View on Sexuality?

Dagmar Hoffmann addresses the knowledge of, access to and the attitudes of
adolescents to eroticism, sexuality and pornography in the media. Her article is based
on a survey of approximately 300 15 to 25-year-old male and female students in
various schools in Potsdam.
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experiences that other people wish to know more about, 
can be found on online advice portals. People also communi -
cate their experiences via various forums in daily TV talk
shows or on the internet; these can then be used as second-
hand experiences by third parties. 

Social science is of particular interest, the significance 
of various media services with regard to body concepts, the
development of sexual orientation, the adoption of sexual
scripts and sexual identity, are all proven to be empirical,
particularly in adolescence. However, German-speaking
adolescent media research and adolescent sexual research
currently has barely anything to offer with regard to this. 
This is probably because the media has not been viewed 
as a tool that is relevant to socialisation for a long time now
(see Hoffmann/Mikos 2007) and furthermore, socialisation
aspects in media use and media effect theories do not 
present any elementary, operationalised variables (see e.g.
Bonfadelli 2004). Only qualitatively orientated pedagogical
and interdisciplinary structural analytic reception research
have linked the manner of media use with the tasks of coping
with life and development in childhood and adolescence.
After all, there are, in principle, only a few national and
international studies that have put the socialisation impulse
of the media in relation to physical and sexual development
as the subject of the study (e.g. Luca 1998, Buckingham/
Bragg 2004). The following questions should currently be
discussed in more detail:
• What do adolescents do with media depictions of sexuality

and physicality?
• How are these depictions received, internalised and

integrated and made useful in one’s own life?
• Do these depictions have a role model function or are they

of a normal nature?
• Do media depictions influence one’s own wishes and one's

own experience of sexuality and physicality?

Selected analyses

The following is a report on a quantitative study, which
belongs to a comprehensive research-related thesis. In this
multi-stage project, empirical studies were carried out from
2004 to 2007 at the “Konrad Wolf” College for Film and
Television in Potsdam-Babelsberg with adolescents on the
topic of “Media, Physicality and Sexuality”. The results of the
questionnaires and the numerous analyses of qualitative
interviews provides some answers with regard to whether 
the information provided by the media in relation to physi -
cality and sexuality is of significance for complex socialisa -
tion in modern society. The study also provided information
as to whether certain media services trigger effects and
promote or hinder the development of adolescents. First of
all it seems important to ascertain the media services that are
used by adolescents for acquiring knowledge, compared with
other acquisition methods. Below is an illustration of how
adoles cents acquire their knowledge regarding sexuality on
the basis of the quantitative study, which was carried out in
Winter 2006/2007 with 15 to 25 year-olds at various schools
in Potsdam (including vocational colleges). The 299 male
and female students were given 10 categories to answer the
following questions: “How do you obtain most of your infor -
mation regarding sexuality and who provides you with this?”
The answer was recorded on a scale of one to five (no
[0])…somewhat [2]…yes [4]). The values 3 and 4 were added
together to sum up the frequency. Multiple answers were
possible. Therefore adolescents gain their information as
illustrated in Figure 1.

Firstly, if we look at knowledge acquired through the
media, we can ascertain that the television provides 31% of
those surveyed with information regarding sexuality, whilst
the internet only provides 27% of those surveyed with this
information. Pornographic magazines/films are viewed as
informative by 21% of those surveyed here, as are fashion
magazines (21%), in which topics concerning the subject of
sexuality have become set articles and adolescents can count
on finding love, sex and seduction tips in every new edition.
Whereas 33% of girls favour fashion magazines compared
with 7% of boys, access to pornographic magazines/films is
more natural for boys (34%) than for girls (10%). Educational
literature is only important for one in six of those surveyed
for acquiring knowledge on the theme of sexuality. Teen
magazines such as Bravo barely play a role (10% of those
surveyed) in obtaining information regarding sexuality,
although the age group of those surveyed may well have
grown out of this medium. Parents are quizzed by 23% of
adolescents on the theme of sexuality. School lessons provide
useful information according to 17% of those surveyed. A 
new and interesting finding is that two thirds (66%) of all
adolescents surveyed turn to their male or female friends
first if they want to find out information regarding sexuality.
This begs the question of where these friends gain their
know ledge of sexuality and what type of information is being
used here. What is fascinating with regard to this is namely
the fact that 63% of those surveyed on one item, which
appeared later in the questionnaire, answered that they did
not feel well informed about sexuality and eroticism. It is
clear that the information that is exchanged in friendship
circles or conveyed via the media is only useful to a limited
extent. 

It can also be seen below how open adolescents are to
audiovisual depictions of physicality and sexuality, i.e. what

Fig. 1
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type of sex scenes they like to watch in films and on the
television. Table 1 documents the responses with the gender-
specific differences. We can only scratch the surface of
educational and age differences here due to the brevity of this
article. The question was as follows: “So-called sex scenes are
frequently seen in films and on the television. What do you
like to watch?” Adolescents aged between 15 and 25 (mean
age 17.5 years) were able to respond on a rating scale of “I
don’t like watching these at all” (0) to “I quite like watching
these” (3). This shows that the demand for and the “desire to
watch” media depictions of sexuality by boys and girls
strongly differs. Teenage girls are, on the whole, much more
reserved in their preferences for sexual depictions in films
and on the television. Many of them are open to kissing
scenes and scenes of seduction (two thirds of girls in each
case) and prefer the seduction of a woman by a man to the
seduction of a man by a woman (49%). Unlike boys, they
vehemently dislike auto-erotic productions containing
women: 80% of girls do not wish to see this type of scenario.
On the whole the boys and young men surveyed showed a
stronger affinity than girls and young women to sexual
depictions in films and on the television, as it is “more to the
point” for them: 73% of the males surveyed like to watch sex
scenes, 82% prefer women stimulating themselves and 68%
like to watch nude people. Young men also prefer to watch a
man being seduced by a woman (68%), than a man taking
over the active role of seduction. Only one point of visual
preference is shared by girls and boys. Half of all of those
surveyed on both sides like to see provocative women or men
dancing around in music videos.

In terms of the effect and sustainability of what is seen, 
it is clear that those adolescents surveyed are barely affected
by this in the long-term, as they already understand what they
have absorbed. They stated that they could usually recall the
significance of the so-called scenes of nudity. Nevertheless,
they find it quite difficult to reconstruct the storyline that
accompanies that scene. The low values in table 2 do not
really show a connection between each item. Barely any
gender-specific differences can be seen with regard to the
effects.

Furthermore most adolescents report rarely having
experienced a situation where they cannot get scenes
containing sex and nudity out of their heads. “Sex on the

television” is also rarely a topic of discussion for them. Boys
admit talking about these scenes more than girls here. In an
open category, adolescents are also asked whether they can
name a film in which an erotic scene has stuck in their head.
38% of the 299 people surveyed named a film in this case.
There are a wide range of answers and descriptions here.
Nevertheless, there are frequencies of incidences when
naming films. Films that were cited at least three times are
mentioned in the following (table 3).

On the whole those surveyed described briefly and
succinctly more than one hundred scenes in various genres,
which they sometimes declared as being erotic and some -
times as romantic in their descriptions; these sometimes also
contained sexual methods which are unusual and quite
explicit. Scenes containing violence such as rapes or perverse
sexual techniques were hardly ever named (less than five
reports). Some scenes were also formulated in such a way
that it is not clear whether these have positive or negative
connotations. In the film Titanic those surveyed touched
upon the scene in which the main characters Rose and Jack
sleep together in a car in the loading deck of the ship. 

These scenes were mentioned by 21 female and three male
adolescents with a low or moderate level of education.
Different scenes were described in the other films
mentioned. We should note that of the films listed Titanic,
Dirty Dancing, Troy and Basic Instinct are all US-American
feature films. Titanic is a love story based on the widely
known dramatic ship catastrophe of 1912. Dirty Dancing is in
the dance film category and this was almost exclusively
named by girls and young women. The US-American-
Australian production Matrix is a science fiction film with
Keanu Reeves playing the leading role; two boys and two girls
each recalled scenes from this film. Troy is a historic film
about the Trojan War, in which the main star Brad Pitt
appeals a great deal to the females surveyed (four out of five
attend a Gymnasium). Basic Instinct is one of the most
successful and well-known psychotic thrillers. Scenes from
this film were only named by students at a Gymnasium. The
films Gina Wild and One Night in Paris belong to the genre of
pornographic films. Scenes from the various Gina Wild films
are only mentioned by males surveyed and are described as
being extremely erotic. Gina Wild films are watched by
students of all educational levels. Furthermore, two boys and

Tab. 1

Preferred depictions of physicality and sexuality

Item Frequency in % a)

Girls Boys

66,5 42,5

67,7 49,7

31,6 43,3

20,0 81,6

45,2 73,1

23,9 62,4

43,3 68,0

52,9 51,1

49,0 68,1

1,40* 1,74*

When two people are kissing. *

When a man seduces a woman. *

A woman who is sexually coveted by several men. *

A naked woman who stimulates herself and touches her own body. *

When two people sleep together. *

A man who is sexually coveted by several women. *

When women/men undress. *

Provocative women or men dancing e.g. in music videos.

When a woman seduces a man. *

Mean value on the scale *

a) the following categories were taken into consideration here “I quite like watching that” (2) and “I really like watching that” (3).
*  Significant difference p < 0.01.
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one girl who attend the Potsdam High School mentioned
Orgis Pörnchen, although they were unable to recall any
concrete scenes here. These films are pornographic films
produced by Manuel Romeike (known as King Orgasmus

One), who has been the object of public criticism for a long
time due to his pornographic rap songs.

An interesting finding here is that 44.9% of those
surveyed agreed on the item regarding “the issues that really
affect me are actually not shown in films or on the
television”; 55.1% of those surveyed stated that this was not
the case. Boys find their needs less satisfied than girls by
audiovisual depictions in films and on the television. Girls
are more of the opinion than boys that sexuality should not
be depicted in films. On the whole, 60.7% of those surveyed
stated that sexuality, as it really is, is not shown in films.
From this point of view the answers suggest that actual
sexuality is different from that which is seen in audiovisual
material and that there are definite differences between
(staged) sexuality conveyed by the media and real-life
sexuality.

Conclusion

On the whole the analyses suggest that the audiovisual
depictions of physicality and sexuality on offer are adopted by
adolescents, however the acceptance of these depictions
varies depending on whether they have their own wishes and
requirements and depending on the genre and type of the
depiction. None of the participants appear to require a larger
range of services. The studies did not yield any evidence as 
to what extent the reception of physicality, nudity and sexu -
ality has risky consequences for individual development,
never theless we only scratched the surface of the reception
and acceptance of pornographic content, i.e. this was not 
the focus of the study. However the erotic scenes named give
the impression that boys find pornographic depictions more
sexually stimulating than girls. Girls more so than boys
recalled romantic situations and/or less explicit sexual scenes
in films. In principle, however there appears to be receptive -
ness to pornographic films, i.e. it is not unusual to consume
these and to admit to this.

On the basis of the studies we were able to reach the
conclusion that adolescents have a tendency to be critical of
the use of depictions in films and on television. Their curio -
sity with regard to sexual depictions is taken for granted due
to the fact that they are still maturing; however this is no

Tab. 2

Effect and sustainability of what is seen

Item Mean value a)

Girls Boys

1,38 1,53

0,91 0,92

1,17 1,34

1,10 1,38

I don’t usually recall the stories in which the scenes took place.

I usually have no idea what the naked scenes signified afterwards.

There have been cases when I have not been able to get this kind of scene of nudity or sex out of my head.

I often speak with others about sex on the television.*

a) The response categories were “totally disagree” (0), “don't really agree” (1), “I agree to some extent” (2) and “I completely agree” (3).
A single factorial variance analysis (ANOVA) was estimated.

* Significant difference p <0.05

Tab. 3

Knowledge of films with erotic/sexual content

Film Number of times mentioned

N =

Of which female

N =

Number of students 
at high school a)

and upper school learning centre

N =

Titanic

Dirty Dancingb)

Gina Wild, diverse

Troja

Matrix

One Night in Paris

Orgi Pörnchen, diverse

Basic Instinct

24

9

8

5

4

3

3

3

21

8

0

5

2

1

3

1

16

3

4

1

1

2

3

0

a) Students at Hauptschule and Realschule were integrated in Brandenburg.
b) We were unable to establish whether Dirty Dancing I or Dirty Dancing I I was meant here.
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longer so clearly present in later adolescence. Adolescents are
clearly already aware of what they can and cannot generally
expect from pictures and content. Sexuality in society and the
media is, for them – from the impression here – a topic of
everyday life and of becoming an adult, as are other topics. It
is less fraught with problems and risks as is generally
assumed.

Dagmar Hoffmann
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The Use of Pornography by
German Adolescents

The threat of pornography

“Voll Porno” [“Totally Pornographic”] was the heading of an
article in the Stern in the February 2007 edition. The author
creates the gloomy scenario of a generation of adolescents
who have drifted into sexual neglect due to practically un -
limited access to pornography on the internet. The magazine
Emma reported similarly in a themed edition “PorNo” (May
2007) as did the ARD Magazine Monitor under the heading
“Parallelwelt Porno” [“The Parallel World of Pornography”] on
13 March 2008. Television channels, magazines and in
particular online media have increasingly frequently picked
up on the consumption of sexually explicit media content 
by adolescents in the last two years. These media very rarely
convey verified knowledge. The journalistic script is much
more oriented towards social education workers and employ -
ees from psychological advice centres, who report alarming
examples from their world of work. They inform us about
increasingly younger teenagers for whom group sex has
become a part of everyday sexuality and who have experience
in different types of sex games, which, for most people, exist
in the realms of fantasy, if at all. 

The more shocking these, to a large extent, clinical case
examples are, the less they permit a most implicit gene rali -
sation of “German adolescents”. It is more the case that these
block the actual argument with the legitimate questions: Are
adolescents particularly interested in pornography? Are ado -
lescents particularly receptive to the content of the messages
in pornographic media?

What do we actually know about 
the consumption of pornography 
by adolescents?

The consumption of pornography by adolescents has actually
only been studied in rare cases in Germany in particular. Of
note is the representative JIM Study 2004, which conveyed
the fact that 45% of 12 to 19-year-olds in Germany have
already come across pornographic content on the internet at
least once (Medienpädagogischer Forschungsverbund
Südwest 2004, p. 40). In a survey representative of West
Germany carried out in 2005 of 14 to 15-years-olds in the

ninth class, 2% of girls and 35% of boys stated that they
watched pornographic films or soft sex films at least a few
times a month (Mössle/Kleimann/Rehbein 2007, pages 
85–86). Similar figures are known in other Western
industrial nations. National representative studies carried out
in the USA, France and the UK each conveyed the fact that
between one and two thirds of adolescents consume
pornographic films. The percentage of boys consuming this
type of material definitely exceeds the percentage of girls
(Conseil Superieur de l’Audiovisuel 2004, Livingstone/
Bober 2004, p. 29, Wolak/Mitchell/Finkelhor 2007, 
p. 251). However if you disregard the pure frequency reports
here, the exact circumstances for the consumption 
of pornography – particularly by German adolescents –
largely remains unknown.

Even more difficult is the situation with regard to the
possible effects of pornography consumption on young male
and female users. As experiments on the effects of sexually
explicit media content in adolescents cannot be carried out
for ethical and legal reasons, we can only approach this topic
using indirect information. The transmission of conflicting
results of experiments with adult test subjects is problematic,
as adolescents are in a very special phase of their personal
and sexual development. There only appears to be a few
indications from findings ascertained from surveys carried
out outside of Germany with regard to the estimation of the
effect of sexually explicit media content in adolescence.
Young pornography consumers here actually report having
had various types of sexual experiences (e.g. Johansson/
Hammarén 2007, pages 65–66). A strong reduction in
female attitudes towards physicality or an open attitude
towards non-exclusive sexuality was only seen in rare cases
in young users of sexual media content and was only con -
veyed to a very small extent (sample: Caroll 2008, p. 20,
Perse 1994, p. 501, Peter/Valkenburg 2006, p. 652). These
findings are under the proviso that a differentiation cannot
be made between cause and effect in surveys. Therefore this
always concerns evidence of interdependency at best.

The circumstances and consequences of the consumption of pornography by
adolescents are largely unknown, reports Mathias Weber, taking into consideration the
state of research. In an online survey of 16 to 19-year-olds he assesses the influence of
pornography on the ideas of sexuality and relationships, amongst other issues.
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Context of adolescence

Before analysing the consumption of pornographic media
content by German adolescents more closely, and whilst
taking into consideration the massive deficiency in informa -
tion, it is useful to take a brief look at developmental psycho -
logical determining factors in adolescence. If pornographic
consumption by adolescents is regarded as being particularly
problematic, this implies a developmental-specific interest
and a developmental-specific controllability of adolescents 
by sexually explicit media content.

Such a developmental-specific interest in pornography 
is actually given indirect support in psychological theories. 
In his concept “Entwicklungsaufgaben” [“developmental
problems”], Havighurst makes the assumption that every
ado les cent has the challenge of integrating his/her sexually
mature body into their still childlike identity and of practising
adult and gender-typical behaviour. According to Havig -
hurst’s account “sensitiver Lernperioden” [“Sensitive Learn -
ing Periods”], as long as this problem is not self-contained,
ado lescents prefer to look for information that touches on
physi ca lity and sexually mature behaviour (Havighurst 1972,
pages 6–7, 45–59). The consumption of sexually explicit
media content can also be viewed as symbolic sexuality in
couples as well as a revolt against parental standards. In both
functions, a symbolic implementation of adult status can
serve as a central developmental objective for the adolescent
to strive for (Wicklund/Goll witzer 1982, pages 31–37).

Evidence of a particular receptiveness of adolescents to
pornographic messages is, however, more difficult to find. It
is first of all worthwhile making the differentiation between
the sexual behaviour itself and the basic determining factors
of this behaviour (Is sexuality viewed as a component of a
committed relationship or is it seen as being independent of
this? Is sexuality exclusive or can you live with several people
at the same time?)

These conditions are determined in basic terms by the
“Bindungsstil” [“relationship style”] that adolescents have.
This means partly overriding images of interpersonal
relationships that originate in the relationship between
mother and child. Adolescents do not just enter their roman -
tic development completely unprepared. They already have 
a basic idea of the link between a relationship and sexuality
before they gain their first real experiences of relationships
and, in particular before they consume their first porno gra -
phic film (Hazan/Shaver 1987, pages 511–517, Furman/Simon
1999, pages 75–98). 

The story is completely different with regard to concrete
varieties of sexual behaviour. If you ignore the rather formal
sex education provided by parents and school, adolescents 
are largely ignorant as to what concerns concrete sexual
behavioural variants at the beginning of their adolescence.
How such sexual behavioural scripts develop over the course
of becoming an adult has not really been researched directly.
However, there is indirect evidence that friendship circles 
can have a certain influence on the concrete behavioural
strategies in adolescents’ first sexual experiences (Dunphy
1963, pages 230–246, Brown 1999, pages 291–329). Porno -
graphic films perhaps raise ideas and topics of conversation
for discussion within friendship circles here.

A study on the consumption of 
pornography by adolescents

The points of view that have been explained to date lead to
two basic research questions, which were the starting point
for a study at the Institute for Journalism at Mainz
University:1 How is the use of pornography moulded by
adolescents in Germany? Is there evidence of a change in
consumer images, how and under which conditions is
sexuality lived out? 

The aim of the study was not to collect statements from
representatives of the public, but to gain an initial idea of 
the exact conditions of use, the sources and causes of the use
of pornographic films and of the possible consequences of
consumption for adolescents in Germany. This was carried
out with the aid of an online survey of adolescents aged
between 16 and 19. This type of online survey is full of
metho dical limitations, which restrict the generalisation of
the findings. These are accepted, as the anonymity of an
online survey assumes that there will be more willingness to
participate in a sensitive topic such as pornography and
sexuality.

352 participants aged between 16 and 19 filled out the
questionnaire completely. 59% were male, the average age
was 17.3 years. Students at a Gymnasium were definitely
overrepresented in those surveyed.

The Use of Pornography by Young People

Those surveyed appeared to use pornography to a substantial
extent: on the whole 61% of girls and 93% of boys have
already voluntarily watched a pornographic video clip or film
or a soft erotic programme on the television. Of the males
surveyed, internet pornography definitely dominated (89%
had already viewed pornographic video clips or films on the
internet), followed by soft eroticism on the television (81%),
pornography on DVD, CD or VHS cassette (52%) and
sexually explicit video clips on mobile phones (27%). On the
other hand, of the girls asked, the television (55%) was the
main medium ahead of the internet and DVDs, CDs or VHS
cassettes (each approximately one third). Mobile phone
pornography was hardly ever used by those females surveyed
(8%).

Therefore experience with pornography is more the rule
than the exception for both genders. However, there were
noticeable differences in the frequency of use by both sexes.
For girls, viewing pornographic films is a rather infrequent
activity. Girls view pornography less than once a month
(22%) and in some cases girls had not viewed pornography
at all (48%) in the six months prior to the survey. Of the
males surveyed this figure was only 7%. For boys the con -
sumption of pornography is almost a daily activity; 47% of
male parti cipants in the study admitted that they view porno -
graphic videos and films almost daily or even more frequent -
ly. This was the case in 3% of girls. Just as important as this
noticeable difference between the sexes is that the use of
pornography by those surveyed did not vary on the basis of
any other social demographic variables. Neither the type of
school attended nor the age or background of those surveyed

1 Institute for Journalism, Johannes Gutenberg University, Mainz – 
Chair Prof. Dr. Gregor Daschmann
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showed a link with the extent or frequency of their con -
sumption of pornography. The adolescents’ parental situation
also had no influence on this.

What is the situation with regard to use?

The question should first be posed as to the manner in which
young male and female consumers come into contact with
pornographic media. This is quite obvious in the case of soft
eroticism on the television and internet pornography.
However, less clear is how they obtain sexually explicit CDs,
DVDs or VHS cassettes. At least those surveyed under the
age of 16 are not able to legally buy or rent these. In the case
of boys, friendship circles dominate as the source here. 76%
of males surveyed who use pornography on CD, DVD or
VHS cassette obtain this from friends. On the other hand a
partner was stated as being the source by 55% of girls
surveyed; however friendship circles also played a role here 
at 43%.

The significance of friendship circles for both sexes and
the significance of partners for the female consumer can also
be seen in the use of pornography itself. Adolescents do not
just watch pornography alone. A quarter of female and male
consumers watch sexually explicit video clips or films
together with friends, at least every now and again. Over half
of girls watch this together with their partner. 14% of female
consumers only view pornography with their partner and
never when they are on their own.

“The First Time”

Friendship circles are often also the central trigger for an
adolescent’s first encounter with pornography, according to
those surveyed. Two thirds of males and one third of females
surveyed stated that they had been made aware of porno -
graphy by their friends, amongst others. Partners are relative -
ly insignificant in this case, even with regard to the girls here
(16%). It would therefore appear as though the females sur -
veyed like to use sexually explicit media content as part of
sexual encounters within their relationship; however this is
only rarely the cause of their consumption.

A good 50% of males surveyed admitted that their first
contact with pornography was planned, on average at
approximately just over 13 years of age. On the other hand, 
a good 50% of girls came across explicit media content
involuntarily or by accident, with the average age here being
just under 15. A particularly striking difference can be seen 
in the emotional reaction that those surveyed had to their
first pornographic film. Whilst most boys felt rather good
afterwards, this was only the case in a quarter of girls. Never -
theless, only 15% of females surveyed also reported having a
negative reaction. The first sexually explicit film did not really
have an affect on girls on the whole. The reaction of both
sexes was more negative if the first time pornography was
consumed was accidental or involuntary.

Under the microscope: 
The consumption of pornography 
in friendship circles

The circumstances of the use of pornography already make 
it clear that friends, in particular for boys but also for girls,
are important suppliers and partners in the consumption of
sexually explicit media content. This raises the question of
whether friends are just effectively logistical helpers or active
promoters of consumption. This can be the case if the use 
of pornography is important as a status symbol in friendship
circles (e.g. in order to be “cool”). Almost 80% of girls and
almost all boys are of the belief that at least half of their
friends have already viewed a pornographic film. This not
unrealistic estimation arises despite the fact that only one
fifth of males surveyed and only a tenth of females surveyed
discuss sexually explicit media content with their friends 
on a fairly regular basis. The perception of this type of exten -
sive use by their own friends can, under some circum stances,
give adolescents the impression that pornographic con sump -
tion simply comes with the territory.

Therefore the analysis at this point goes a step further. 
If the consumption of pornography is viewed as being
desirable in friendship circles, then it may be the case that
some adolescents fear being viewed negatively by their
friends if they themselves do not view sexually explicit media.
Those that experience this type of unfavourable verbal or
non-verbal assessment in their friendship circle possibly take
this into consideration and adapt his/her consumer habits
accordingly. In actual fact, some of the people surveyed who
frequently view sexually explicit media content tend to assess
adolescent non-consumers of pornography in a more nega -
tive manner (as childish or sexually inhibited). We cannot
rule out the fact that these people promote the use of porno -
graphy to their friends by using such derogatory remarks. 
It is also possible that they themselves use pornography out
of fear of being criticised in their friendship circles (i.e. for
fear of being viewed as childish).2

Pornography and images of sexuality 
and relationships

Whether or not the very high level of consumption of por -
nography (at least by some adolescents) has an influence on
the type of sexuality adolescents conceive to be “normal”,
could not be answered with any certainty within a simple sur -
vey. Nevertheless, we can very probably search for evi dence 
of this type of influence. A first step in this direction is the
question of how the consumption of pornography by adoles -
cents is reflected, i.e. how realistic does one consider the
storylines in sexually explicit films and video clips to be? Only
14% of male and 9% of female consumers watch porno gra -
phy because they believe that this shows a realistic picture 
of human sexuality. Adolescents therefore usually view porno-
graphy despite being fully aware of the artificial nature of
this.

A second step is the comparison of adolescents who use
sexually explicit media content to various extents. If these
adolescents differ in their ideas regarding relationships and
sexuality, we cannot rule out the fact that this may be attri -
butable to the consumption of pornography.

There appears to be only a slight link between the males
surveyed with regard to sexual behaviour itself. Particularly

2 Also the opposite, therefore rationalisation of one's own consumption by
making a negative assessment of non-consumers cannot be ruled out.
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frequent use of pornography accompanies the belief that a
large number of people have a rather playful, experimental
sex life (therefore similar to pornography).

However, there is no visible connection between the
consumption of pornography by adolescents and the assess -
ment of how widespread sexuality is outside of a relationship
(one-night-stands) or in addition to a relationship (cheating).

Does pornography pose a threat?

In conclusion, we once again draw on the explorative nature
of this study. This does not give any representative state -
ments, and instead only serves as a first impression of the
consumption of pornography by German adolescents.
Nevertheless, a cautious conclusion should be drawn from
this first impression. It appears as though the use of sexually
explicit media content is more the rule than the exception, 
at least in older adolescents. This consumption does not just
take place in their own bedrooms, it is also part of group
activity in friendship circles (in discussion or through joint
consumption) and in sexual relationships between couples.
What is more, adolescents use sexually explicit media
knowing, in general, that this does not demarcate everyday
sexuality. It seems as though they also use this without
allowing it to significantly change their perception of rela -
tionships and sexuality. More objectivity is recommended in
the social discussion regarding the consumption of porno  -
graphy by adolescents instead of a “laisser-faire attitude”.

Mathias Weber
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The duties and responsibilities of the Bundesprüfstelle für
jugendgefährdende Medien (BPjM) are to index the types 
of media that may be harmful to young persons upon request
or proposal (“gesetzlicher Jugendmedienschutz” [“legal pro -
tection for children and young persons against the media”])
and to promote value-oriented media education and the
raising of public awareness regarding the importance of legal
protection for children and young persons against the media
(“Jugendmedienschutz: Medienerziehung” [“legal protection
for children and young persons against the media: Media
Education”]).

“Gesetzlicher Jugendmedienschutz” 
[“Legal protection for children and young 
persons against the media”]: 
Indexing of media that is harmful 
to adolescents

The BPjM makes a decision, upon the request/suggestion 
of the authorities and recognised voluntary youth welfare
services, as to whether media (supporting media and tele -
com munications media) are harmful to young persons and
places these on the list of media that is considered to be
harmful to young persons (indexing). 

Indexed media may not be made available to children and
adolescents. Amongst other things, this means that traders
are obliged to place the indexed media “under the counter”,
i.e. to keep it out of the view of children and adolescents and
separate it from other items. Furthermore, a ban on adver -
tising enters into effect. A violation of these regulations is a
criminal offence. 

The Committee of Twelve detailed below reaches a
decision regarding indexing with a two thirds majority vote: 
• Chairperson of the Federal Department 
• Eight committee members drawn from the following 

circles
– Art
– Literature
– Bookselling and publishing
– Image carrier and telecommunications media providers
– Voluntary youth welfare service providers
– Public youth welfare service providers

– Teachers
– The Church and Jewish religious communities

• Three state committee members.

If a test object is submitted whose content is clearly harmful
to adolescents – i.e. according to the ongoing legal practice 
of the committee of twelve – , a list can also be compiled 
in a committee of three, whereby the decision must be un -
animous.

The Federal Department holds responsibility for all 
types of media, with the exception of the broadcasting media 
(TV and radio), i.e.:
• Print media (magazines, brochures, books, comics)
• Sound storage media (CDs, MCs, records)
• Telecommunications media (internet services)
• Films (DVDs, films on video) with no age ratings 
• Computer games (games for the PC and computer

consoles) with no age ratings

According to the law for the protection of children and 
young persons, media are to be assessed as harmful to youth
if they are likely to endanger the development of children or
ado lescents or endanger their transformation into an inde -
pend ent and active member of the community. The following
count amongst such media here: indecent, seemingly bru -
talised media provoking violence, crime or racial hatred as
well as media in which acts of violence such as murder and
slaughter scenes are depicted in detail and in a gratuitous
media, or where there are suggestions of the law being taken
into ones own hands purely as a means of achieving
supposed justice.

Discrimination against other human beings – i.e. discri -
mination due to characteristics such as their sexual prefer -
ences or orientation, gender, disability or external characteris -
tics – is also a factor in youth endangerment.

Furthermore, certain content is regarded as being serious -
ly harmful to adolescents. This includes the following: the
glorification of violence (section 131 of the German Penal
Code), violent pornography and animal pornography, child
and adolescent pornography (sections 184a, 184b, 184c of the
Penal Code) as well as simple pornography (section 184 of the
Penal Code) and depictions of children or adolescents in
unnatural, sexually enticing poses.

This article outlines the legal contract, procedural method,educational initiatives and
services provided by the Federal Department for Media Harmful to Young Persons
(BPjM).

The Work of the Bundesprüfstelle für
jugendgefährdende Medien 
[Federal Department for Media Harmful
to Young Persons]
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Moreover, some depictions of sexual activities are regarded
as being harmful to adolescents (indecent) although they do
not cross the line into pornography (the depiction of sexual
activities in a grossly intrusive manner aimed at providing
the viewer with sexual stimulation, whilst omitting all other
interpersonal aspects). This is the case, for example, when
women or men are degraded to purely sexual objects or when
the use of violence in sexual activities is presented as
increasing pleasure.

When making any kind of decision about indexing, the
Federal Department must observe the protection area of
fundamental rights such as artistic freedom and freedom of
expression, and weigh up whether to prioritise these factors
or child welfare concerns in each individual case.

Educational initiatives from the BPjM

The target groups for the educational initiatives from the
BPjM are mainly parents, teachers and other interested
parties searching for advice on educating children and
adolescents with regard to the media, or who have queries
regarding how to protect children and young persons against
media.

One objective of media education is to help children and
adolescents to use the extensive opportunities that the media
has to offer productively for their personal, scholastic and
professional development. This is no easy task for parents
and others who are raising children, as media sources can
also be a potential danger and can pose other risks for
children and adolescents.

Two examples

Children and adolescents are increasingly communicating 
via the internet and mobile phones, and in chatrooms,
forums or in online games they come into contact with
people whose age, gender, identity and intentions they do not
know. They have to be made aware of the risks posed here
(ranging from disappointment, misuse of personal data and
cyber bullying to sexual abuse).

Social networks and groups such as communities, clans
and fraternities that are formed on the internet are becoming
increasingly important. These are enriching, however the 
risk of these contacts replacing social relationships and
friendships in real life should be prevented, as should the
chance of children and adolescents being limited in terms of
their essential developmental and future prospects due to
their excessive, highly time-consuming media use. 

The legal measures of the restrictions set by law regarding
the protection of children and young persons against the
media keep many negative media influences away from those
who are underage. They therefore support children and ado -
lescents in their character development and support parents
in educating their children in terms of media usage. 

However, the legal regulations themselves cannot always
prevent children and adolescents coming into contact with
pornography, misogynistic media content, extreme depictions
of violence and other issues as a result of modern day media
development through film, music, the internet and mobile
phones. 

The educational specialists at the BPjM help those raising
children to develop and strengthen the media competence 
of children and adolescents. They provide them with ideas for

educating children and adolescents in media usage; this is
aimed media usage that is well balanced in terms of content
and quantity, as well as critical media usage. 

The suggestions of the media competence department at
the BPjM embrace all types of media and include tips for
educating children and adolescents in the use of media,
advice for problems with media usage by children and
adolescents, assistance in dealing with the opportunities and
risks posed by media usage and an overview of the types of
media that are particularly recommended.

Services provided by the BPjM

• BPjM Telephone Service: A service available by calling +49
(0)228 37 66 31 from Monday to Thursday from 08:00 to
17:00 and on Friday from 08:00 to 15:00 for parents, those
raising children, educational specialists and others who are
interested, who are looking for advice on educating children
and adolescents in terms of media usage or who have
questions regarding the legal protection of children and
young persons against the media.

• Publications
BPjM News: Official bulletin of the BPjM (ISSN 1611-3608)
with editorial contributions on the theme of the protection
of children and adolescents against the media and the
respective up-to-date indexing lists (supporting media).
BPjM Topics: A range of publications on the theme of legal
and educational protection of children and young persons
against the media. An overview of all available publications
and the order form for the bulletin “BPjM News” can be
found on the homepage of the BPjM for those who are
interested.

• Newsletter
The newsletter on the internet provides information regard -
ing up-to-date decisions, events, publications and the most
essential new articles on our website. You can subscribe to
this for free at www.bundespruefstelle.de.

• The website www.bundespruefstelle.de
Both categories of the website of the BPjM offer compre -
hensive information on the legal protection of children and
adolescents against the media and on educating these
groups about the media.

• Presentations
The BPjM advisors showcase the working method and
functions of the BPjM in parent’s evenings, trade fairs and
symposia.

Petra Meier, Richard Wilmanns
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The website jugendschutz.net was founded in 1997 by the Youth Ministers of all 
federal states in Germany, in order to assess relevant internet initiatives and to call for
adherence to provisions for the protection of adolescents. The fields of action,
procedures and services of jugendschutz.net are introduced briefly and succinctly here. 

Protection of Children and Adolescents
Against Sexual Advances and Pornography
on the Internet

Know-how and possible courses of action 
of jugendschutz.net

Children and adolescents are sexually exploited and con fron -
ted by pornographic content in a variety of ways on the
internet. The website jugendschutz.net has cracked down on
depictions of sexual abuse, sexual advances and the free
availability of pornography since it was founded back in 1997.
However, the effective protection of underage children can
only be achieved in the transnational medium of the internet
if international agreements are concluded and all of those
involved take their own responsibility for this.

Depictions of the sexual abuse 
of children

Child pornography continues to be a sad reality of the inter -
net. This new medium shows the great demand for this and
emphasises how child pornography and similar offerings 
are relatively easy to find on the internet. All internet services
are used for the transmission and exchange of images and
films depicting the sexual abuse of children. In communica -
tions and exchange services, files are passed on1 and new
internet services are advertised in news groups and forums,
in order to market these on the World Wide Web.

Victims are becoming ever younger and depictions 
are becoming ever more brutal

The police crime statistics and the figures taken from
jugendschutz.net and other registration offices2 have shown 
an increase in the distribution of child pornography for
years.3 To verify this there are ever younger victims (increa -
singly infants and toddlers)4, ever more brutal depictions 
and an increase in commercial marketing.5

Investigating paedophiles and removing 
internet services from the platform

In the fight against child pornography, an investigation into
the perpetrators is the preferred first step. The website
jugendschutz.net therefore passes all information regarding
child pornography onto the BKA [Federal Office of Criminal
Investigations]6, in order to support the conviction of abusers
and to assist in preventing the distribution of images and
videos of child pornography at the source. In cases where the

BKA cannot be active, jugendschutz.net attempts to remove
any illegal services from the platform.7

There are effective possibilities in Germany to prevent
depictions of the sexual abuse of children and adolescents.8

However, most of the internet services are available via
foreign countries. Although a worldwide agreement on pro -
scription has been in existence since the 2001 Cybercrime
Convention was passed, in half of all countries the possession
and distribution of depictions of the sexual abuse of children
and adolescents is not a punishable offence, or is only subject
to inadequate criminal penalties.9

1 A study carried out on behalf of the American Government in 2003
revealed that child pornography is particularly easy to find in file sharing
systems. With relevant searches, 42% of the hits constituted child abuse
(http: www.gao.gov/new.items/do3537t.pdf) 

2 The registration offices are arranged in one group, which is funded by 
the EU. In the INHOPE group, which now encompasses 30 hotlines,
almost all EU countries are represented, as well as the US and Australia.
jugendschutz.net, the provider unit Electronic Commerce Forum (eco) and
the Freiwillige Selbstkontrolle Multimedia [voluntary self-control multi -
media] (FSM) are founding members of the association for combating
illegal content on the internet.

3 The Federal Office of Criminal Investigations records a constant increase 
in the possession, provision and distribution of child pornography 
(2007: 11,357, 2006: 7,318 cases, an increase of around 55%), with distribu -
tion over the internet even showing an increase of around 111% (2007:
6,206, 2006: 2,936 cases) (http://www.bka.de/pressemitteilungen/
2008/pm080827.html).

4 According to an assessment carried out by the British Registration Office
Internet Watch Foundation (IWF) in 2007, over 80% of the victims
depicted were younger than 10 years of age, 43% were younger than six
years of age and 10% were younger than two years of age (http://www.iwf.
org.uk/media/page.195.524.htm).

5 According to reports from the IWF, the number of websites that market
child pornography commercially has grown significantly (http://www.iwf.
org.uk/media/page.195.524.htm); see Figure 1

6 jugendschutz.net, eco, FSM and the BPjM signed a memorandum of
understanding with the BKA in 2007, in which collaboration is regulated.

7 For example in the grey areas around child pornography.
8 In November 2008 the age for protection of minors was raised from 14 

to 18 through a revised version of section 184 of the German Penal Code.
Adolescent pornographic publications that reflect an “actual event or an
event that is close to reality” are now prohibited.

9 http://www.missingkids.com/missingkids/servlet/NewsEventServlet?
LanguageCountry=en_US&PageId=2336
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Confirmed child sexual abuse domains 2007 (commercial/non-commercial)
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countries has shown that 10,000 attempts to gain access can
be blocked every day. German access providers had not been
prepared to implement blocks until now and should now be
legally obliged to do so.10

Reporting child pornography sites
Parents or specialists may not search for child pornography
themselves as they will then be punishable for this and make
criminal proceedings more difficult. If they accidentally come
across child pornography or are made aware of this by their
children, they should inform the police or jugendschutz.net11

and subsequently delete all saved data.

Blocking access to internet services abroad
Websites that have become known as depicting child
pornography can therefore sometimes continue to be used
for several months. Access providers in other countries such
as the UK, Norway or Denmark have pledged to block access
to these websites as a last resort. Even if paedophiles find
ways to get around these blocks, experience in other

10 http://www.bmfsfj.de/bmfsfj/generator/Politikbereiche/kinder-und-
jugend,did=115194.html

11 Via e-mail on hotline@jugendschutz.net or via the web at
http://jugendschutz.net/hotline
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12 Please see the detailed account by Günter, Döring with regard to this:
Kinder und Jugendliche als Sexualobjekte im Internet – Erfahrungen beim
Vorgehen gegen unzulässige Posenangebote [Children and Adolescents as
Sexual Objects on the Internet – Experiences in Procedures against the
Illegal Presentation of Children and Adolescents on the Internet]
(http://jugendschutz.net/materialien/tv-diskurs_posen.html)

13 jugendschutz.net contacts host providers who make the storage space
available on the internet. In their terms and conditions of business they
frequently prohibit the presentation of illegal content such as material that
is racist, that violates human dignity or depictions of children in a sexu -
alised context.

14 For example, it has proven successful to request that international payment
systems such as MasterCard, Visa or Paypal stop the settlement for these
offerings. 

15 Research carried out by jugenschutz.net and in-depth complaints confirm
the fact that children and adolescents are regularly confronted with
suggestive comments, dubious requests for contact, insults and chat-up
lines. According to the JIM Study 2007, 38% of the male and female
adolescent chatters surveyed stated having been a victim of unwelcome
contact (http://www.mpfs.de/fileadmin/JIM-pdf07/JIM-Studie2007.pdf).

16 Please also refer to the research findings on jugendschutz.net at
http://www.chatten-ohne-risiko.net

17 The behavioural code had previously been signed by the companies
Knuddels, RTL and Super RTL (http://www.fsm.de/de/Chat).

18 http://europa.eu/rapid/pressReleasesAction.do?reference=SPEECH/
08/465

19 In brochures, leaflets and on the internet jugendschutz.net provides
information regarding the risks of communication in the most important
chatrooms and instant messengers and on ways of protecting oneself
against inappropriate advances and the risks by practising safe behaviour or
reducing unsafe configurations. (http://www.chatten-ohne-risiko.net) 

20 According to reports on alexa.com, youporn.com ranks in 16th place on the
popularity scale for Germans.

“Appetizers” that lead on to 
child pornography

Sexualised depictions that lead on to child pornography have
been increasing for many years. Users who have inclinations
towards paedophilia are targeted by teen model sites, which
promise children a career in modelling, but only serve to
market them as sex objects. These so-called posed services
serve as an appetizer for child pornography and delude
underage people into thinking that their presentation as an
arousing sexual object is normal.

Depicting children posing has been a punishable 
offence since 2003

Only on the introduction of the Jugendmedienschutz-Staats -
vertrag (JMStV) [Interstate Treaty on the Protection of
Minors] did depictions of underage children in unnatural
sexually demonstrative poses become prohibited. By penali -
sing this (making this a punishable offence, ed.) the possi bili -
ties for proceedings against the sexual exploitation of children
and adolescents have strongly improved. In the meantime
jugendschutz.net has taken action against 900 illegal web -
sites, the Kommission für Jugendmedienschutz (KJM)
[Committee for the Protection of Minors Against the Media]
has imposed high fines in its capacity as the competent
internet monitoring body illegal depictions of children/ado -
lescents posing on German web servers have now largely
disappeared due to the consistency of this procedure. 

International efforts against preteen sites
The website jugendschutz.net is also recording initial success
in other countries and has been able to remove pictures of
children/adolescents posing from the platform or the marke -
ting basis. However, the problems are continuing on the
whole: Even in other European countries there are thousands
of preteen sites, which present even the youngest of children
as sexual objects. The procedure against internet offerings
that sexually exploit and market children and adolescents can
only be moulded into a more successful form through joint
international efforts.

Sexual advances in chatrooms, instant
messengers and communities

Communication services on the internet are particularly
fascinating to children and adolescents. They allow fascina -
ting and frank exchanges with strangers but also conceal
considerable risks. In many chatrooms und instant
messenger services, problematic and dangerous contacts are
the order of the day. A typical feature is questions asked
about sexual experiences (“Have you ever had sex?”) and
statements regarding one’s own sexual fantasies (“I would
really like you to sit on my face”). 

Communities and social networks present comparable
risks. Potential molesters can collect even more information
about children and adolescents here, as the young people
should operate authentically here and are asked to present
personal information and photos

Minimise the risks and take action 
against molesters 

Some chatters are responsible for advances that are currently
difficult to prosecute because no verifiable personal data was
recorded at the point of registration.

However, operators have the opportunity to make their
chatrooms more secure with a reliable registration process
and other technical, personal and structural measures. The
most important thing is a moderation concept that reduces
infringements and immediately sanctions harassment.

Developing and observing 
minimum standards

At the suggestion of jugendschutz.net, a series of workshops
were commenced in 2006, together with internet supervision
(KJM) and self-monitoring organisations (FSM), in order to
discuss Best Practice Models and to compile viable protection
concepts. Fortunately, in the meantime, the first chatroom
operators in Germany have undertaken to adhere to mini -
mum standards. At a European level, the EU Committee has
called on social networks to sign a code of conduct for pro -
tection of adolescents and data protection. 

Recognising risks in terms of communication and
training adolescents in chatting securely

The safety of children and adolescents in chatrooms, on
instant messengers and in communities can only be assured
if they themselves observe important basic rules. The website
jugendschutz.net has therefore developed special materials for
this purpose, which warn children and adolescents against
giving out their personal details or meeting up with other
unknown chat partners, and which help parents to select
secure chatrooms and support educational specialists in the
training of safe behaviour. 
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Fig. 3

Child pornography not a crime in most countries

Source: International Center for Missing and Exploited Children

5 Interpol countries meet all criteria 63 Interpol countries have inadequate laws

22 Interpol countries meet all criteria but the last
criteria, pertaining to ISP reporting

95 Interpol countries do not have laws
on child pornography

Fig. 4

Access-Blocking1 of child pornography content

Source: Germany’s Federal Criminal Police Office [Bundeskriminalamt] 1 = legal prohibition of access to websites (ed.) 
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PROTECTION OF CHILDREN AND ADULTS

Friedemann Schindler completed training

as a teacher, social education worker and

media designer and was employed for a

long period of time in residential care and

public youth work. He is the Director of

jugendschutz.net, the international

authority for legal protection for children

and young persons on the internet; the

headquarters of which are located in

Mainz. Current key activities: The further

development of protection for children and

young persons on the internet, the

assessment of technical protective measures

and legal protection for children and young

persons when using search engines.

Contact:
jugendschutz.net

Wallstraße 11

55122 Mainz

buero@jugendschutz.net 

Telephone +49 (0)6131 32 85 20

21 In a study carried out by “pro familia” with regard to how adolescents deal
with sexual content on the internet, 16% of the 11 to 18-year-olds surveyed
reported having seen depictions of hard-core pornography (sodomy, sex
combined with violence, sexual abuse of children,
http://www.profamilia.de/shop/index.php?cmd=artdetail&q=248).

22 The leaflet “Surfen – Kinder sicher online” [Surfing the internet – keeping
children safe online] produced by jugendschutz.net provides information
about the secure configuration of PCs and free filter systems on offer
(http://www.jugendschutz.net/pdf/faltblatt-sicher-surfen.pdf).

23 http://www.ein-netz-fuer-kinder.de
24 http://www.jugendschutz.net/surfen

The mass phenomenon of internet pornography

Pornography is an important driving force for the develop -
ment of the internet. Terms such as “porno” are among the
most frequent searches, which return more than 200 million
hits on Google. Pornographic video portals such as YouPorn

are amongst the twenty most popular websites and are
known in every schoolyard. Many children and adolescents
are even confronted with hard-core pornography at a young
age. 

“Red Light Districts” on the internet
With the JMStV, German providers are obliged for the first
time to ensure, using authoritative age verification, that
children and adolescents cannot access content that could be
harmful to them. Thanks to comprehensive monitoring
implemented by jugendschutz.net and procedures undertaken
by the KJM against internet services with insufficient access
control, closed user groups have been accepted on the Ger -
man market in recent years. German pornographic services
are now only accessible without age verification in excep -
tional circumstances.

Withdrawing platforms and restricting the ease 
with which sites can be found 

Foreign pornographic websites are, however, still largely free -
ly available. Whilst there are no possibilities for direct action
against these types of internet services, jugendschutz.net is
attempting to withdraw the platform for these in Germany at
least and to restrict the ease with which these sites can be
found. For example, links and advertising for them on
German portals can be effectively prevented, and following
indexing by the BPjM, these sites will also no longer been
found when using German search engines. However, these
measures are not very effective in the case of known
addresses such as YouPorn.

Filters and secure surfing zones
It would be ideal if filter systems could reliably block un -
suitable websites or disturbing contacts. Unfortunately this is
not (yet) possible. The systems available allow access to too
many unsuitable sites and often block good children’s sites.
Technical safety measures can, however, simplify media
education slightly, as these measures filter out at least some
of the harmful websites on offer. 

In a joint initiative between politicians, industry and those
involved in the protection of children and young people, an
attractive, secure and comprehensive surfing zone is
currently being created on the internet, in which children can
not only find individual good services, but can also learn to
grasp the structure of the internet and thus learn how to surf
the internet. 

Supervising children when surfing and 
chatting on the internet

Young children in particular need to be supervised by their
parents when using the internet. The website jugendschutz.net

also regularly informs parents as to how they can support
their children when surfing and chatting on the internet and
on how to find websites that are suitable for children with its
click tips – “Surfen, wo’s gut ist” [“Surfing the internet,
where’s safe to go”]. 

Friedemann Schindler
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1 According to a lecture at the fourth clinical conference of the German
Society for Sexual Research “Sex, Lügen und Internet. Neue Medien
@therapeutische Praxis” [“Sex, Lies and the Internet. New Media
@therapeutic practice”], from 30.05.08 to 01.06.08 in Münster. The text
appears in a book that will be published by Sophinette Becker under the
same title (psychosozial, Gießen 2009).

It astonishes and angers me how adults, professionals and
media specialists today are again converting their moral panic
about significant changes in adolescent culture seemly
without restraint into the discrimination of adolescents and
are thus following an ancient mechanism. Walter Wüllen -
weber, the Editor of Stern, for example, travels across the
republic of Germany and finds a social education worker
somewhere, who tells him that he knows a mother who
watches pornographic films in the mornings with her 12-year-
old son, and another who reports of teenage girls boasting of
participating in “gang bangs”, and swiftly a picture is formed
of sexually neglected adolescents, in particular in the lower
classes, for whom pornography has reportedly become some -
thing of a defining culture. Pornography is regarded as both a
symptom and cause of this development. Sonia Mikich
from the ARD Magazine Monitor stated a few weeks ago, with
a horrified look into the camera, that 36% of 15-year-old boys
watch pornography on the internet. One had to get over this
horrified look before it was possible to calmly ask: “What, so
few?” After all, this ultimately concerns an age group in
which there is no shortage of sexual curiosity, and an era in
which adolescents can transport themselves into the friend -
lier or darker realms of pornotopia at any time with only a
few clicks of the mouse. Or, a third and final example: 
A few weeks ago a French journalist in Arte (again a serious
medium) spun a tale of the “Pornographic Generation” and
“Adolescents in Pornographic Fever” and presented pubes -
cent boys, who, to protect their anonymity, wore grotesque
masks which allowed them to look like fauns or monsters. 
In this masquerade they proudly showed the journalists, with
a smirk, everything that they had found in the virtual world
of pornography. What is new is that this panic is not only
being promoted by conservatives, but also by liberal and
neoliberal intellectuals in particular – and this all comes from
a gene ration who, 40 years ago, were active sexual revolu tio -
naries: they moved the average age at which a middle class
adoles cent first had sexual intercourse four years forward and
ensured that sexual relationships in adolescence have been
common and accepted by society in this country since the
1970s.

The media articles on this theme show the phantasms 
of adults. Figure 1 also shows a phantasm; a cyber zombie in
the late stages, readers may now be thinking. But no, in

Fig. 1. 

Der Onanist (1853) [The Onanist]

Source: Comfort 1967: 72

On the basis of an assessment of international studies into the effect that pornography
has on adolescents, Gunter Schmidt refutes the theory of sexual decline due to the
consumption of pornography. He also puts the intense media excitement into
perspective using historical reference: “Our society was already thoroughly sexualised
long before the internet came into being; sexual stimuli have been omnipresent in
western society since at least the 1970s (…). This has led to adolescents having rather
composed attitudes to sexual stimuli”.

Fantasies of Boys, Phantasms of Adults ı



actual fact this is a picture taken from a medical document
from the 19th century and shows how adults then imagined
the consequences of masturbation for young men. The fear
of the consequences of masturbation is one part of the
particularly tenacious phantasms of adults with regard to
adolescent sexuality and survived for more than 150 years
with slight variations (end of the 18th century to the middle 
of the 20th century). At that time it was mainly educational
specialists and doctors who warned of moral, mental and
physical decline due to masturbation and who invoked robust
countermeasures. It is interesting that, as is the case today, a
solitary form of sexuality was particularly chastised. (Internet
pornography is a much greater target for panic than chatting
in flirt, dating and contact rooms, which probably play a
much greater role for the sexual socialisation of adolescents
than pornography). 

Moral panic comes in on a fanfare of trumpets and dis -
appears again quietly, unnoticed and without comment. A
few years ago the rate of pregnancies in girls under the age of
18 increased slightly. The Süddeutsche Zeitung (and others)
commented on this excitedly under the headline “Alt genug
zum Vögeln, aber zu blöd zum Verhüten” [“Old enough to
have sex but too stupid to take precautions”] (expressly just
slightly less crudely). After a short period of time, these rates
reduced again and experts pointed out the fact that periodic
fluctuations of very rare occurrences cannot be extrapolated
to trends, and that teenage pregnancies in the Federal
Republic of Germany have been very low for many years in
comparison with international statistics (see Matthiesen et.
al., 2009). The BZgA (2006) published their study regarding
the continuation of very diligent precautionary measures
taken by adolescents with regard to contraception. In the
silence, the issue was pushed aside, which was never really
an issue at all. We can learn one thing from this story, which
is why I am citing it: Research and empiricism can draw
rational concerns out of the view that all is catastrophic, and
our view of issues can become more realistic again thanks 
to enlightened empiricism.

However, this is unfortunately not always the case.
Researchers can also contribute to moral panic and fan the
flames of this. What is the case with the research regarding
our theme “Youth and Pornography”? I have examined
approximately 30 non-clinical, social science studies (most 
of which are from 2005 or later). Don’t worry, I am not going
to cite all of these, I will simply single out a few that are
typical and interesting. 

In the US, the David Finkel hor research group (which
became famous due to its research into abuse) conducted two
national surveys (in 1999 and 2005, see Wolak et. al., 2007)
on the consumption of internet pornography by adolescents.
Samples and data acquisition are careful, the study is the 
only one that shows reasonably reliable figures regarding the
distribution of the consumption of pornography by adoles -
cents in a western country (Tab. 1, p. 31):
• Voluntary, i.e. intended consumption of pornography,

increases with age and is much more frequent among boys
than among girls. For example, in the case of 16 to 17-year-
olds almost 40% of boys and almost 10% of girls have
viewed pornography on one occasion. The Sonia Mikich-
Effect again raises the question “so few?”, after all, 50% of
boys and 60% of girls of this age in Germany have already
had sexual intercourse (BZgA 2006). Whether the figures
for the consumption of pornography by adolescents in
Germany are higher or lower than in the Finkel hor study 
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2 “Die Paraphilien (…) sind eine Gruppe psychischer Störungen, die sich als
(…) von der empirischen ‘Norm’ abweichende, sexuell erregende Phanta-
sien, dranghafte sexuelle Bedürfnisse oder Verhaltensweisen äußern, die
sich auf unbelebte Objekte, Schmerz, Demütigung oder nicht einverständ-
nisfähige Personen wie Kinder beziehen und in klinisch bedeutsamer
Weise Leiden oder Beeinträchtigung bei der betroffenen Person oder ihren
Opfern hervorrufen.” [“The paraphilia (…) are a group of psychological
disorders, which are expressed as sexually stimulating fantasies, forceful
sexual needs or behaviour (…) deviating from the empirical ‘norm’, which
relate to inanimate objects, pain, humiliation or people who are not capable
of giving consent, such as children, and cause suffering or impairment to
the affected person or their victim in a clinically significant way”].
(Wikipedia, accessed on 28.10.08, ed.)

I do not know, I assume that the differences between the
genders are less pronounced here (and in North Western
Europe), because the process of “gender equalisation” is
more advanced here (see Schmidt 2009).

• 20% of the youngest subjects surveyed (10 to 13 years of age)
have already accidentally come across a pornography site on
at least one occasion.

So far, so good, so little. We do not learn a great deal more
from this elaborate study: nothing about the frequency of
consumption, nothing about the content or topics preferred
by adolescents, nothing about feelings and reactions, nothing
about the context (viewing alone, with peers or a male/female
partner) and nothing about the role of masturbation when
viewing sexual images or films. The refusal of the researchers
to look at this more closely is impressive, presumably they
consider taking a closer look to be improper in itself. For all
that, their judgements are even more definite: “Unwanted
exposure” is “online victimisation” and “wanted exposure” is
high-risk behaviour. With this clear etiquette, the negative
consequences (and indeed the positive consequences) which
the consumption of pornography could bring need not even
be examined, we only need to establish in which demo -
graphic groups the risk behaviour is most often found and
with which psychological scales this correlates, so as to be
able to purposefully keep the risks at arms length. Further -
more: the Finkel hor Group is working entirely “in line”
with current mainstream research into adolescent sexuality 
in the US. Sexual relationships in adolescence there are
generally still only being dealt with under the heading “Risk
Behaviour”. (US researchers were more open to the findings
in the early 1960s. At least they asked whether “premarital
sex”, as it was then called, was beneficial or detrimental to
marital happiness and sexuality within a marriage).

A fine pro familia study carried out by Christine
Altstötter-Gleich in 2006 shows how the results can
become more interesting through the addition of only a few
variables. Table 2 shows the basic categorisation of emotional
reactions to various sexual presentations. With regard to
“soft-core” pornographic content (from scenes of nudity to
sexual intercourse) there are both positive reactions in terms
of sexual or mental pleasure and emotional repudiation, in
particular expressed as revulsion, but also as fear, anger or
shame. Feelings are mixed. Girls are definitely more prone 
to respond in an averse manner than boys. The finding that
cannot be seen in the table is the fact that negative reactions
reduce significantly with age. Boys and girls, younger and
older, respond in a much more unanimous fashion to “hard-
core” pornography (violent and paraphilic sexuality 2); they
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reject this almost unanimously. This shows that the saying
“immer doller, immer härter, immer weiter” [“always more
wild, always more hardcore, always one step further”] is
probably also a phantasm of the older generation.

What do we know empirically about the effects of the con -
sumption of pornography? In fact, not a great deal. Although
theoretically we are not so poorly prepared for a discussion
about this. In the sector of sexology, which is called “Develop -
mental sexology” nowadays, a remarkable and interdisci pli -
nary agreement has been reached, that the structure of
individual sexual desires is formed in childhood and prior to
reaching puberty – largely through experiences in non-sexual
fields, through our early history of relationships, gender
history, history of physicality and needs – and that this “Blau -
pause des Begehrens” [“Blueprint of desire”] becomes sexu -
alised during puberty, embracing sexual nature. Robert
Stoller (1979) speaks of “Microdots”, in which the relevant
biographic events are summarised for sexuality in later life,
Laufer and Laufer (2002) speak more flexibly about the
“zentralen Masturbationsfantasie” [“central phantasy of mas -
tur bation”], Simon and Gagnon (e.g. 1986) of “intra-psy -
chischen Skripten” [“intra-psychological scripts”] and John
Money (1986) – whose term I like the best – of “Love maps”.
The authors agree that our lovemap is present before we
experience love for the first time and that the central fantasy
of masturbation “exists” before we even masturbate for the
first time. All of the authors also work on the assumption
that the intrapsychological scripts and lovemaps are never
complete, and that these can be adjusted and rewritten –
through new sexual experiences and adventures, in new
sexual relationships or through changes in society. (We, my
generation, changed the way our lovemaps were mapped out
in the 1960s – and have still managed to remain our selves).
The notion of adjustment is represented most aggressively 
by Simon and Gagnon as well as John Money.

These admittedly very sweeping statements leave us with
two hypotheses and one query:
• Hypothesis 1: The 12-, 13-, 14- or 15-year-old teenager who

watches pornography is not an empty canvas in which only
scripts typical of pornography are engraved. It is more the
case that pornographic stimuli have an impact on the struc -
ture of desire that is already present. (The images perhaps
help him or her in the process of the sexualisation of his or
her lovemap).

• Hypothesis 2: This teenager is particularly interested in the
type of pornographic plots that correspond to his or her
lovemap, and looks for these types of plot in particular. He
or she confronts the world of pornography in a selective
manner.

Incidentally: Because this is the case, the interpretation 
of statistical connections between the consumption of porno -
graphy on the one hand and sexual behaviour and attitudes
on the other is very difficult. One example here: In a study 
of 745 Dutch adolescents (aged from 13 to 18 years) Peter
and Valkenburg (2007) ascertained that the consumption of
sexually explicit images and films (as they call it) on the
internet by boys and girls is significantly correlated with the
per-ception of women as sexual objects. One could therefore
question whether a traditional gendermap of adolescents
(which is an important part of John Money’s lovemap) in -
creases the readiness to consume such images and films 
or whether it is the other way round, does consumption
influence his or her gendermap? Or is there an inter depen -

dency between the two? Peter and Valkenburg expressly
state that this question cannot be answered using their own
data.
• And the query is this: To what extent, in what manner and

under which circumstances do pornographic plots change
the lovemap of a male or female adolescent? 

I have already alluded to how difficult this question is to
answer in the example of Peter and Valkenburg. I have only
come across one (non-clinical) study which takes us any
further with this question. This alone is remarkable in itself,
as such empty empirical spaces are usually filled with phan -
tasms and spectacular individual observations. This study, an
internet survey, originates from the sociologist Aleksandar
Stulhofer from Zagreb (see Stulhofer et al. 2008). I would
like to briefly introduce the findings of a smaller study of
approximately 600 18 to 25-year-old male and female Croa -
tians which we considered to be particularly interesting
(Stulhofer 2009 and others). In this study, the authors exa -
mine the connection between the frequency of the con sump -
tion of pornography in puberty (more precisely at the age of
14) and three complex characteristics of current sexual
behaviour, i.e.:
• The proximity/distance of the actual script regarding best 

or ideal sexuality to scripts typical of pornography, i.e.
perceptions of sexuality (and gender), as these are typically
presented in pornographic plotlines;

• The readiness to experience intimacy within a sexual part -
nership, i.e. the willingness to establish close relation ships
with others and to open oneself up, exchange expe riences
and spend time with one another;

• Satisfaction with one’s current sex life.

These characteristics are cleverly chosen and relate to the
fears that are constantly come across in public discussions
and are at first glance revealing, that previous and frequent
consumption of pornography brings sexual scripts typical 
of pornography to a head, blocks the ability to experience
intimacy and ultimately limits the ability to gain sexual satis -
faction. The data (table 3) do not support this: Young men
who consumed pornography to a high extent at the age of 14
and those who did not see, or rarely saw pornography at this
age, did not visibly differ in terms of the three named
characteristics. The same applies to women (Stulhofer et al.
2009).

To my knowledge, Stulhofer is the first person who
attempted to carry out an empirical study into the effects of
the frequent and early consumption of pornography on
sexuality later in life. The extent of the statistical connections
is surprisingly low. Further studies must, of course, confirm
these findings before these can be considered to be assured
findings. However, Stulhofer’s study is in favour of the
hypothesis that the high presence and availability of porno -
graphy leads to this becoming an everyday activity (and not to
waywardness and brutalisation). This is also completely
plausible. Our environment was thoroughly sexualised long
before the internet came into being; sexual stimuli have been
omnipresent in western society since at least the 1970s, and
even today “the net” is only a part of our sexualised society;
this has led to adolescents having rather composed attitudes
to sexual stimuli. Whilst in the 1950s the blurred image of a
naked human under a waterfall, which we hunted out in a
Jugendstil art book, excited us greatly and was able to ignite a
state of sexual emergency, adolescents today watch explicit
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sex scenes on the television, at the cinema or on DVD in a
calm and composed manner. This composure can be viewed
entirely as an expression of sexual civilisation.

Psychological and social studies predominantly focus on
the following question: What is pornography doing to
people? This question is legitimate, but also very one-sided.
We are particularly reminded of this by articles on the theme
of “pornography” in the world of cultural and media science.
Feona Attwood (2005) entitles an article on the qualitative
studies of pornography “What do people do with porn?”,
what do people do with pornography, what functions and
significance do they ascribe to it. This change in perspective,
the fact that we are again perceived as being active here, 
has an almost liberating effect, at least on me. Unfortunately
this approach still plays too rare a role in the studies on the
theme “youth and pornography”. Still, Attwood cites a study
which is of interest in terms of developmental sexology: Pre -
pubes cent and pubescent boys consume pornography and
com municate about pornography in their friendship circles
in order to be able to create a male identity for themselves
and gloat about their “adult” knowledge; this is a modern-day
test of courage so to speak. This is the reason for the ex -
change of the wildest of pictures on mobile phones in this
age group. Adolescents, i.e. those who are a little older, use
pornography as a source of pleasure and to increase pleasure
during masturbation, but also in order to inform themselves
and to ensure that they are well prepared for their first sexual
encounter with a male or female partner, perhaps in the
hope that things are not so awkward. Often later still comes
the joint consumption of pornography with a male or female
partner as an overture to sex together, as a possibility for
virtual group sex with the pair “in the closet” or for other
neo sexual experiments.

By way of conclusion, I would like to show you a picture, 
a caricature created by Gertraud Funke, which I recently
found in the Süddeutsche Zeitung. A man who is actually a
boy peers at the firm breasts which protrude from his tele -
vision screen. The illustrator emphasises the infantile and
regressive-consumeristic (dummy) nature of this scene and
inspires displeasure in the viewer about the extent of the
childish dependency and unphallic passivity. However, let’s
not deceive ourselves: The protagonist has the remote control
in his hand and can change the image of the breasts at any
time, look for other landing strips in pornotopia or simply
flick over to the news. With this picture the illustrator also
intangibly and surreptitiously raises the question: “What do
people do with porn?” and that is a question that cultural
researchers, sex education workers and psychotherapists
should raise much more often.

Gunter Schmidt

Fig. 2. Der Konsument (2008) [The Consumer]

Source: Gertraud Funke, Süddeutsche Zeitung
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Tab. 1

The consumption of pornography on the internet by adolescents*

Age

10–11 years

12–13 years

14–15 years

16–17 years

10–13 years

Boys Girls

1% 2%

11% 3%

26% 5%

38% 8%

20% 20%

A. Number of adolescents who watch pornography on the internet
(“wanted exposure")

B. Number of 10 to 13-year-olds who are involuntarily
confronted by pornography on the internet 
(“unwanted exposure”)

* USA, adolescents with internet accessSource: Wolak/Mitchell/Finkelhor 2007

Tab. 2

Emotional reactions of adolescents to depictions of internet pornography 
on various topics, according to gender

Source: Altstötter-Gleich 2006
* soft-core: nudity, striptease, petting, sexual intercourse
** hard-core: sexual violence, paraphilic topics

Reaction

I was curious, I learnt from this

I felt turned on, good 57% 21%

36% 27%

8% 51%

3% 0%

3% 1%

94% 99%Disgust, anxiety, shame, anger

hard-core**

Boys Girls

soft-core*

Boys Girls

Tab. 3

Frequency of consumption of pornography at the age of 14 and parameters of sexual behaviour
(average values, standard deviations) in young adulthood (18 to 25-year-old men)

Source: Stulhofer et al., 2009

* Low = not at all to once a month; high = several times a month to several times a week; very high = daily
** The higher the value, the closer this is to a script typical of pornography
*** Feeling of closeness to partner, willingness to exchange experiences and open oneself up, spending time with one another;

the higher the value the higher the level of intimacy in the sexual relationship
**** The higher the value, the greater the level of satisfaction

Parameters of sexual behaviour 

Intimacy in a current relationship ***

Proximity of the actual script of “best sex” to scripts typical of
pornography **

19,7 21,0 21,0
(6,5) (6,8) (7,4)

23,3 23,1 23,0
(2,5) (2,2) (2,2)

46,5 47,8 49,5
(8,9) (8,1) (8,1)

Not significant

Not significant

Not significantSatisfaction with current sex life ****

SignificanceConsumption of pornography at the age of 14*

Low High Very High
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One of the developmental tasks incumbent upon adolescents is learning how to
handle sexual media content. Reiner Wanielik states that “treating adolescents as
competent recipients and taking them seriously should be a basic principle when
working with pornographic products and erotica”. In order to be able to debate values
and standards, education specialists must focus more on pornographic media
services on the internet.

Media Competence and the Protection
of Children and Young Persons. 
Reflections on Work with Pornography
by Sex Education Specialists 

Three impressions

As a 13-year-old I sat in front of the television in my grand  -
mother's living room whilst on a weekend visit to stay with
her; this was particularly nice as my grandmother already
owned a colour television. We’ll say the year was about 1970,
and at prime-time on the ARD channel, a Swedish feature
film was showing about the first tender and highly erotic
advances between an adolescent couple. There was kissing
with tongues and petting of the breasts, the young actors
fiddled with their zips, the female actor’s naked skin was
repeatedly shown; this was not faded out, instead the camera
lingered on their bodies. I felt electrified, whilst my grand -
mother repeatedly interjected that the film was nonsense,
that I was still too young to watch it and demanded that we
flick over to ZDF. What I had seen in the film provoked
longing, speculation and, in particular, curiosity in me. I
could learn from this how it could be. I attempted to acquire
knowledge from the media whilst my grandmother practised
personally motivated adolescent protection. We could not
reach an agreement. Exasperated, I conceded defeat after
watching about half of the film and went off to my room
grumbling. In addition to the feeling of shame and embar -
rassment which come from different generations watching
such a film together, I went through my first experience of
morally charged censorship.

In 2008 I carried out research for further sex education
training on the theme of pornography on the internet. I
clicked on Kaktuz, youporn, redtube, mytokyo and badpinkgirl

and the range of pornography on offer was immense. In
essence I found the same frozen images that I saw when I
was a slightly older adolescent in the St. Pauli Nachrichten

and in the Danish pornographic magazines owned by a
friend: Sexual intercourse in all variations, and, in particular,
fellatio time and time again. Nothing is as celebrated in
pornography as oral sex. A large selection of what is on offer
are private films, which are produced using shaky hand-held
cameras. Sometimes these are comical and surprising, but
they can also be distressing and grim. Fantasies translated
into images. I come across a film sequence which uses cold
black and white aesthetics as a background for what appears
to me to be a sadistic scene of fellatio. As the viewer I am no
longer able to discern whether this is a documentary or

fiction. The woman is clearly experiencing real pain and the
fear on her face is not an act. I become a voyeur, feel helpless
in light of the images and cannot distance myself from them.
I am still preoccupied with the sequence a few days later, and
on instigating a renewed search on youporn the sequence can
no longer be found. Deleted, removed from the server.

On 8 October 2008 the Frankfurter Rundschau publishes
an interview with the Evangelical Pastor Bernd Siggelkow,
the director of the child and adolescent welfare group
“Arche”, whom the NDR Talkshow editorial team introduced
as follows: “There are hardly any other books at present
which have provided more excitement in the literary world
than that of Pastor Bernd Siggelkow from Berlin, who
works with children and adolescents. With his study
“Deutsch lands sexuelle Tragödie: Wenn Kinder nicht mehr
lernen, was Liebe ist” [“Germany’s Sexual Tragedy: When
Children no Longer Learn What Love is”] Siggelkow
addressed a highly critical social problem: an increasing
number of children and adolescents have vulgarised and
abnormal attitudes to the theme of sexuality. I read with
interest what the dedicated Pastor has to say on the theme:
“The problem of the sexual tragedy is that adolescents are
generally alone. Even when they have a partner, have sex,
drink alcohol, take drugs and watch pornographic films, there
is nobody to fall back on. Many of them receive Hartz IV
social benefit. Many parents are very young and have expe -
rienced similar situations to those their children are now
experiencing. They had children at far too young an age. In
our establishment we have many 22-year-old women who
have four children by four different fathers and, as we speak,
are looking for a new partner via internet chatrooms.

Adolescents seemingly forego contraception every time 
or use bizarre methods such as rinsing of the vagina with
cola. These people only live for the moment. They behave the
same way when it comes to sex. They do not think: I’ll use 
a condom now so there won’t be a child. Theoretically they
are already aware of that fact. However, then you hear
arguments such as: ‘No, we only sleep with pure women’.
Even though they know that they have already had sex with
half of their circle of friends.”
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Being deeply moved and still rejecting this

Now it is not a good idea at all to make personal impressions
the unique guiding principle for one’s own work in the field
of sex education. It is more a case of making the effort to
increase knowledge, reflect on the subject and analyse it with
cool objectivity. However, personal experience, fascination
and being overcome or disgusted, are important sources for
educational work. It can be helpful to experience and know
where one’s own boundaries are met or exceeded in terms of
subjects that are tolerable, so as not to get caught in an “it’s
all ok really” or “everything is completely awful” stance.

The very subjective experiences outlined above show a
section of educational experiences gained through the media,
which were each perceived in a variety of ways; irritated,
excited, pleased and even annoyed. The complaint about a
decline in values, a lack of physicality or the loss of Eros must
be backed up by facts and figures, otherwise it is easy to get
the impression of a general change in human behaviour. It
would, of course, be nice if people would just live and love
integrally, but is that even possible? Is dealing with the
contradictory realities in line with the scheme of individual
elements not rather obstructive? I like the statement made by
the media researcher Norbert Bolz, who pleads for the
practice of “muddling through” as the only alternative action
that promises success, with the request for “Love of the
uncertainty!” (Der Spiegel 14/2000). 

We are aware that many adolescents are much more
competent with media than is generally recognised by adults.
Many studies and surveys indicate that adolescents are able to
differentiate very precisely between fact and fiction. The
assumption that the reception of pornography will possibly or
inevitably lead to the acquisition of the depicted behavioural
patterns is not correct. Adolescents, girls as well as boys, have
a sophisticated attitude to sexuality as it is depicted in the
media. A good example of this is a new production by “Wup -
per tal Media Project”. Under the appealing title “Cool Shit”, it
is not adults informing about the risks of pornography here,
but adolescents who get their say. Both girls and boys talk
about their experiences here and describe these, for example,
as exciting, interesting, repulsive, horrible, hilarious, un -
erotic, comical and thrilling. They focus on the differences
between the reception of pornography by boys and girls, with
the effects and dangers in various age groups and query the
sex education aspects of pornography. 

Allowing adolescents to assess and appraise media with
pornographic content themselves, and to calmly place trust in
their media competence, is not enough in terms of sex
education, however it should be a basic principle of work
with pornographic products and eroticism that adolescents
are treated as competent recipients and taken seriously.

The concerns of adults

When assessing media with sexual content, adults usually
have three main concerns about adolescents and youth
culture, and these concerns did not just arise when the
internet became a mass media:
• Children and adolescents grow up much too quickly

nowadays, the innocence of childhood and adolescence has
been lost.

• Long before they partake in sexual activities, adolescents are
already sexualised through media consumption.

• Media with pornographic content promote, in particular in
male adolescents, the disposition to violent sexual behaviour
or sexual waywardness in girls.

The range of media services would be unimaginable now a -
days without sexuality and physicality. However, the com -
plaints about the omnipresence of sexual depictions do not
correspond to the reality of media. Sexuality plays a role in
the medium of the television and on the magazine market,
but this is far from the most major. In comparison with this,
the number of films containing violence and the number of
docusoaps and series in which traditional gender role ideals
are constantly repeated, is definitely greater.

Despite this fact, the discussion amongst adults, whether
this be amongst education specialists or concerned parents, 
is based on the assumption that the constant presence of
sexual stimuli that are disconnected from deep feelings and
res pon sible relationships could lead adolescents into sexual
waywardness and sexual violence. In particular, the internet
is suspected to be a precursor to complete freedom from
taboos. Books such as “Nur ein Mausklick biz zum Grauen”
[“Only a click of the mouse away from horror”] from the
Sachsen-Anhalt media corporation suggest the highest level
of danger. Internet sex sites are frequently being used by boys
and girls and the “hottest” addresses are exchanged as in -
siders’ tips. Those adults who can recall the secret exchange
of what were often extremely tattered pornographic maga-
zines in their own peer group are dead right. The things that
are forbidden are still more exciting and offer a kick even in a
digitalised world.

Having to orient oneself

In some of her current accounts regarding the development
of adolescent identity, the gender and social researcher
Cornelia Helffe rich states matter-of-factly that pubescent
adolescents of both genders experience three-fold sexuali -
sation: The sexualisation of their body, the sexualisation of
their character (they are also perceived as an individual, but
nowadays in particular, they are perceived under the category
of desirability) and thirdly the sexualisation of their social
relationships with the other sex (characterised by the loss of
heretofore unambiguous, chummy unselfconsciousness
towards one another). Cornelia Helffe rich assesses this
three-fold sexualisation as having a “normal potential for
causing conflict” – i.e. undramatic and in principle open to
events (Helffe rich 1999).

The media particularly play a role in this process along -
side the experiences within the peer group and the exemplary
nature of the adults in their lives (which is rarely worthy of
imitation for adolescents). The diverse sexual information
found in films and on the television nowadays has more of
an explanatory nature and predominantly emphasises the
value of self-determined sexuality based on partnership as an
elemental component of human life.

The media educational specialist Ane Dahm is a film
industry inspector in the Freiwillige Selbstkontrolle der Film-
wirtschaft (FSK) [Voluntary Self Regulation of the Film
Industry] and in an article included in the publication “Me -
dien kompetenz und Jugendschutz – Kinder und Jugendliche
beurteilen die Wirkung von Kinofilmen” [“Media competence
and adolescent protection – children and adolescents assess
the effect of cinematic films”] asks whether “… the younger
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age group of adolescents is really already in the position to
differentiate between different depictions of sexuality and to
classify these? If in doubt, do they have the media
competence to put up barriers between themselves and
conflicting or repulsive depictions and to classify these in a
cinematic or social context? How do adolescents deal with the
diversity of sexual depictions in cinematic films and the
ambiguity of these? And how do they relate what is seen to
their own lives?”

“In this project the impression is created” she continues,
“that adolescents handle the depiction of sexuality in films in
an extremely differentiated manner and self-confidently. So,
for example, in Vergiss Amerika, the 12 to 13-year-old students
can already clearly differentiate between a ‘pornographic’
scene depicted as a ‘film within a film’, that is to be dubbed
by the disgusted female protagonist within the scope of a
work assignment, and a different scene, in which she has
sexual intercourse with one of the male actors on the basis of
real feelings. Whilst the ‘pornographic’ sequence was the
subject of heated discussion and sometimes met with moral
indignation, the love scene was very closely observed but was
not drawn upon as an argument for a higher age classifica -
tion. The focus here was obviously the emotional relation -
ship: ‘With Anna and David, it is simply a case of love.’ The
act of sex as an expression of a loving relationship was per -
ceived as being affectionate, and even when the adolescent
viewers were questioned by the presenter, they stated that
they did not deem this to be problematic for 12-year-olds.”

Pornography is a global culture

Pornography has never been as prevalent and influential as it
is today. The cultural researcher Linda Williams once wrote
that film technology was mainly developed so that people
could investigate their physicality. Alongside the short first
entertainment films, “stags” were created early on; these were
brief studies of the female body and did not contain a plotline
or any sound. Sex is a big issue and can help new media
technologies make a breakthrough. After cinema came VHS:
the video cassette established itself as it brought porno -
graphic films from the adult cinema into one’s own living
room. Sex on the internet became established due to the fact
that people no longer had to run the risk of being caught in
the pornographic section of their suburban video shop.
However pornography is more than an adolescent culture;
pornography is a global culture.

Andrea Urban, from the State Office for Youth Welfare
in Lower Saxony, already suspected in the 1990s that limiting
sexual youth protection was more a case of the “protection of
adult morals”. A quote by Lautmann and Schetsche shows
that youth welfare concerns twenty years ago were almost
identical to those in 2009; in 1990 they stated: “in attitudes
towards adolescents the pursuit of youth protection comes
first, particularly in two regards, to preserve them from sexu -
ality and to stave off their aggression (…). The response to
hard-core pornography brings together two trends, namely
what we fear for and from adolescents, and these factors are
projected here.” (Lautmann/Schetsche, 1990, p. 185)

It is now undisputed that pornographic images and films
can overburden, alarm and unsettle adolescents and even
adults. How could it be otherwise in a world full of contra dic -
tions, including those with regard to sexuality. Uncertainty
and occasional disorientation are elemental for orientation

and in order to develop an individual attitude and one’s own
moral stance. These are components of the entirely “normal”
development of adolescents into adults. The elements
described are not only found in the topic of sexuality, but are
there throughout adolescence, as corresponding research
shows.

Of note in the discourse is the fact that human beings are
not usually thought capable of dealing with contradictions
with regard to sexual issues. However, knowledge regarding
the animalistic and also dark side of sexuality can help one to
orient oneself and to lead a self-determined life. The fact that
such great potential for damage is attributed to pornographic
products which clearly show sexual relationships between
men and women, in twos, threes or even dozens, raises the
suspicion that something quite different is at stake here. A
few decades ago Helmut Kentler stated his view that sexu -
ality was “als Menschheitsgefahr gleich nach der Atom-
bombe” [“right behind the atom bomb as a threat to human -
kind”] – this still appears to be valid despite sexual libera li-
sation.

The effects and reception of pornography

The author is a sexual advisor providing responses on the
webpage of a large German health insurance company. In the
jonet heartbeatforum (www.jonet.de) boys and girls repeated ly
ask questions regarding pornography and the often vexing
experiences they have had connected with this. The forum
does not just offer adult specialists the opportunity to answer
questions or to make judgements regarding experiences,
perceptions and fantasies, but rather adolescents also offer
advice to people of the same age in the best peer-to-peer
manner. The following is a forum dialogue between girls:

From: simmi on 30.8.
Ok, so I am a bit embarrassed about this but... when I am
alone at home in the evenings I stay up late at night and
watch videos where women take their clothes off (where
you can see everything) or films where a couple have sex
with each other. I just like watching these...and watching
these also makes me turned on... afterwards I usually go
to my bedroom and satisfy myself ... however once I have
satisfied myself I think: Shit ... why did I do that again?
I am 15 years old, but I am not interested in girls: I just
like watching this type of thing, is there something behind
this? Is this normal at my age? What do you girls think?
Thanks, simmiiibiimmi 

Response from anna on 31.8.
Don’t worry: You’re not the only one who likes to watch
those types of videos. ;-) I am 18 years old and I also like to
watch scenes where couples have sex with each other. This
turns me on and afterwards I satisfy myself. I hope that
this helps! All the best.

From: mimi on 31.08.
I am 14 and I also watch these types of videos.

From: lena on 03.09.
Hey, I am also 15 and regularly watch these types of
videos. These turn me on too x DD
Best regards.



36 BZgA FORUM 1–2009

MEDIA COMPETENCE AND YOUTH PROTECTION

Internet pornography in particular is suspected to be harmful
and uncontrollable in its effects. Doctor Andreas Hill,
Consultant at the Institute for Sexual Research and Forensic
Psychiatry at Hamburg-Eppendorf University Hospital,
named the following specifics of internet pornography in a
dissertation:

1. Easily accessible: easy to access (at home, at any time),
cheap, anonymous.

2. Diversity of the pornographic material: photos, films,
texts, message systems, chatrooms (between two or
several people), audiovisual communication (microphone,
webcams and possibly other sensory qualities:
“teledildonics”)

3. Limitless market: constant introduction of new material.
4. Blurring of the boundaries between the consumer,

producer and supplier.
5. Deviant pornography containing greater violence.
6. Interactive communication with fantasies and real-life

behaviours influencing each other, both with a time delay
and synchronously.

7. Room to experiment between fantasy and “real life”
actions.

8. Virtual identities.
9. Worldwide stage.

10. Facilitation of addictive consumption. 
11. Simple, unlimited networking: anonymous initiation of

contact between the “perpetrator” and “victim”, or
between a number of “perpetrators”.

12. Low risk with regard to the detection of illegal activities.

The negative effects of the consumption of pornography
cannot be reasoned away, however they cannot be stopped by
implementing prohibitions and censorship. On the contrary,
censorship probably has many negative accompanying
features such as the simultaneous restriction in information
regarding sexuality. The danger of prohibitions and censor -
ship is also that these make statements regarding correct and
incorrect forms of sexuality, for example: 
• Sexuality and pleasure are dangerous.
• There is a correct form of sexuality.
• Relationships are best when intimacy is involved.
• If you feel out of control, you are out of control.

Complaints are always being made that there are no aca de -
mic studies available that show proof that the consumption of
pornography causes damage to sexual and social behaviour.
However, this is not because this topic has not been studied,
but because causal connections cannot be proven. However,
one thing is certain: pictures, films or stories in which sexu a -
lity is correlated with violence have a significantly different
effect on adolescent recipients than the depiction of sexual
actions between obviously consenting adults.

Sex education must concentrate on practical work on the
theme of sexual depictions in the media and less on laying
down a set direction. Sex education work would then, ac -
cording to Thomas Ziehe, be a form of communication that
is targeted at self-reflection, which takes the immediate expe -
rien ces, desires and anxieties of adolescents as a starting
point.

The study carried out by the qualified educational
specialist Michael Herschelmann is a media education
study based on the theme of pornography. Michael
Herschelmann is employed at the Child Protection Centre
in Oldenburg and has worked on research into the effects of

media for many years; he has gone to the trouble of carrying
out a small project in which he surveys boys at a secondary
general school in Oldenburg on their opinions and attitudes
to sexist lyrics by Bushido, Frauenarzt and other German rap
musicians. The focus here is the question of why boys like
this kind of music and these kinds of lyrics.

“Ben says: ‘They like this music because they think this is
totally cool, they think: Yeah, we want to be like that too’,
and Ali adds: ‘Yes, but just as many adolescents who listen
to this type of music do actually live like that, they even act
that way, violence etc, like in Berlin etc... Then they say to
themselves: I want to be like that too, which is why I have
taken up boxing … or, I don’t know, selling drugs or
something.’ According to Alex there are ‘a large number
of...followers’. With these people ‘it is not necessarily the
case that they like this type of music or anything. They
simply say: Ah, the tenth class or ninth class listen to that,
so we need to listen to that too; it’s popular here’. Kevin
can see differences: ‘Yes, some people do listen to this
type of music, but, I don’t know, they just listen to it and
don’t know ANYTHING about it, they don’t actually know
the name of the rapper or anything. And if they just listen
to the music like Tobias now..., man, then that is entirely
different to how they hear it’. Ben agrees with this: ‘Yes
they don’t know what the rappers are actually saying’. 
Set against those who listen to this music more inten -
sively, who really immerse themselves in it; according to
the boys surveyed here there is a larger group of younger
‘followers’. This corresponds to the findings of the small
snapshot taken at school and also with the reports of
educational specialists that it is actually the younger
children (12–15 years of age) who listen to this type of
music. The fact that ‘the youngsters’ don’t understand this
music or don’t ‘really’ listen to the music does not appear
to be the real issue here; the real issue is the fact that
clearly pornographic lyrics meet with no comment and
may affect them. It is even difficult for adults to unearth
the irony in the description of bloody anal sex, therefore
this is extremely difficult for children and adolescents,
who are only just learning to understand irony and
developing the competence to classify certain media
content. The assessment made by the boys in this survey
that many imitate what they hear in lyrics certainly gives
call for thought. Nevertheless, the effect of such
pornographic lyrics on 12 to 15-year-olds and their sexual
development continues to remain unclear. There is still a
lack of academic findings regarding the effect of
pornography on adolescents.” (Herschelmann 2006)

Conclusion

The predominantly positive attitudes of adolescents towards
the new media expose these adolescents to the various
influences of sexualised images, chatrooms and videos to a
particular extent.

Adolescents are barely able to differentiate between

1 4th Clinical Conference of the Deutsche Gesellschaft für Sexualforschung
(DGfs) [German Society for Sexual Research] “Sex, Lügen und Internet
Neue Medien@Therapeutische Praxis” [“Sex, lies and the internet New
media@therapeutic practice”], 30.05.–01.06.2008
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images which have a pornographic, erotic or artistic nature,
and children cannot usually differentiate between these at all.
Adolescents are only able to assess what is what and how that
which is seen, read or heard should be assessed, through
their sexual socialisation. Adolescents must therefore learn to
deal with sexual content in the media. Keeping adolescents/
children away from this sexual content by imposing prohibi -
tions and sanctions, would mean not taking developmental
tasks seriously and also waving goodbye to contact with
young people.

An active confrontation with these standards, values and
concepts must be assured on the part of both the adults and
adolescents.

This discourse with adolescents is unfortunately often
hindered by a certain ignorance and lack of knowledge of
pornographic media on the part of adults and often educatio -
nal specialists. With the blanket judgement “misogynistic” 
or “glorifying violence”, an active discussion of the topic is
often prevented. Legal regulations also stand in the way of
efforts made by adults to approach the subject with ado -
lescents. Those who provide adolescents with access to por -
no graphic material are committing a crime. The absurd
situation arises in which the group targeted by the prevention
work, i.e. adolescents, often know more about the contents,
structures and distribution channels of pornographic media
than the adults striving for a discourse. Educational work on
the theme of pornography is therefore a real walk on egg
shells, with which educational specialists should be given
specialist support.

Limited monitoring opportunities also limit the possi bi-

lities for prescribing certain media content and value judge -
ments for adolescents. The amount of independence given 
to adolescents has definitely increased over the last decades.
This change can be viewed, negatively, as being due to in crea-
sing disinterest on the parents’ part with regard to raising
their child, or can be viewed positively as being attributable to
an expansion in emancipatory attitudes to education, whereby
the aim is for the adolescent to achieve independence. Irres-
pective of competing explanatory models, the autonomy of
adolescents specifically gains a new dimension through the
internet medium. The consequence of providing adolescents
with sex education is that the attitude to education must be
one that asks questions. “Asking” means basically acknow-
ledging the existing media competence and (sexual) media
experiences of adolescents and supporting the self-deter-
mination of adolescents through asking questions. If it is felt
that a discussion is needed or information is required after
the questions have been asked, this fruitful educational
moment can be used for in-depth processing of the topic.
Otherwise, adolescents wait for the signal to be given by the
adults: I am interested in your experiences and you can even
speak to me about sexuality.

Reiner Wanielik

A sex education study on the theme of pornography
should pose the following questions for example:

• Which pornographic images or films have you already
come across on the internet?

• What, in your opinion, are pornographic images?

• In your opinion, are men and women depicted
differently in pornographic media?

• What is your opinion of depictions of gay and lesbian
sexuality?

• What are the “most powerful” sexual images that you
have come across on the internet so far?

• How do you establish whether the male or female
performer are posing voluntarily?

• What do you think are the possibilities of finding
pornographic images of children, other depictions of
violence or bestiality on the internet?

• What should be done about the distribution of
pornography on the internet, in your opinion?
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The significance that social internet networks have for adolescents and the problems
that this presents for media and sex education specialists, is the subject of this article.

Social Networks – The Internet as a Stage
for Self-portrayal.
Description, Incentives for Use and the
Educational Consequences of Web 2.0

Most of the citizens of the Federal Republic of Germany
today could no longer imagine their lives without the inter -
net: 64.3% of citizens go online regularly or at least occasion -
ally (Eimeren/Frees 2008, p. 332). Therefore many people
are no longer simply using the Worldwide Web (WWW) for
professional purposes, but increasingly also in a private
context – whether this be to obtain information, shop online
or to maintain social contacts.

Adolescents and the internet – 
some current information

The children and adolescents of today are the first generation
who have grown up naturally with the medium of the
internet. Thus they are also labelled as natives of the internet
age (“Digital Natives”; Palfrey/Gasser 2008, p. 21) according
to John Palfrey and Urs Gasser. They have never known 
a world without the internet. It is no wonder that 96.3% 
of all 14 to 19-year-olds regularly use the internet. The internet
is a daily companion for a large majority of adolescents
(according to Eimeren/Frees 2008, p. 334 f.), and they spend
on average 120 minutes a day using the internet. Therefore 
it is the internet and no longer the television (duration of
time spent watching television on average 100 minutes per
day) which is the leading medium in this age group. 

Prerequisites for the development of Web 2.0
However, in recent years it is not just the number of users
and the duration of usage by each user that has risen to a
very high level. The internet itself has also experienced an
extensive transformation. It only seems a short time ago now
that we were able to see primary contents online; i.e. contents
that were programmed by others; today it is possible to join
in the construction of the internet independently and actively.
The WWW therefore became interesting to a number of
users who had not previously had an affinity to this. Tim
O’Reilly labelled this new, dynamic user opportunity as Web
2.0 (c.f O’Reilly 2005). A few comprehensive developments
and changes in detail were required to facilitate Web 2.0. The
distribution of favourable and user-friendly computers as a
basic technical prerequisite for the use of the internet has
definitely increased over the last decade. Furthermore, the
number of households that obtain the internet via DSL cables
has constantly grown, therefore a private broadband

connection can be used in over 60% of households today
(initi@tive D1 2008, p. 10), meaning that data can be
transferred rapidly from the internet server to the private
computer screen. Therefore long waiting times when trying
to access a website are a thing of the past; a site now appears
in just a few seconds. Furthermore, DSL enables users to
send and receive very large amounts of data in short periods
of time. This means that very elaborate contents such as
photos or videos can be integrated into websites.

Additional criteria are the so-called flatrates, a popular
pricing model offered by internet providers. In this case,
customers pay a single monthly lump sum for the use of the
internet, which entitles them to unlimited usage of their
internet connection in terms of time and data quantity.

It is only in this way that the internet can really become 
a recreational medium that can be used at all times without
having to worry about the financial consequences and with -
out being bothered by long waiting times to access sites.
Users can visit a site on the internet whenever they wish and
do not first have to consider whether it is actually worthwhile
accessing that site due to the waiting times or cost it.

The prerequisites for internet use were therefore provided,
however one further essential stage was still missing in the
establishment of Web 2.0. In the past anyone who wanted 
to create a website had to have a basic knowledge of a pro -
gramming language (html) or to at least have a high level of
experience in using an editor for a website. Linking the inter -
net sites created like this was laborious; therefore most of
these remain somewhat self-referential. Due to the crea tion
of new programme methods (AJAX) it has been possible in
the last few years for the internet site provider to allow a
framework concept, which users at home only need to com-
plete by filling in their data. Therefore everyone can inde-
pendently create their own internet site under the given
conditions and enrich the contents of the internet. Due to
standardised, i.e. largely normalised, and accepted standards
for everyone, it has become significantly easier to cross-link 
a few sites and contents automatically and thus promote the
exchange process.

In summary, the idea behind Web 2.0 can now be for -
mulated so that this concerns a new form of websites, which
will encourage the user to compose and publish their own
articles due to easy access ability and participation prere qui-
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sites. It is therefore necessary to have the greatest number of
potential recipients as possible: therefore this requires a large
number of internet users who are both male and female.
Both of these have been present in Germany for a few years
now, so Web 2.0 can become a mass phenomenon.

Example of basic applications and functions

An almost unmanageable variety of different websites has
been established in the meantime under the prefix of Web
2.0. What all of these have in common is the intention 
to distribute these to the greatest possible number of people
using as many articles as possible. Classically speaking, there
are four fields of Web 2.0 applications which depict:

1. (self-shot) photos
2. (self-recorded) videos
3. own thoughts and texts (blogs)
4. the individual person (social networks).

These contents can then be linked to one another using
various mechanisms. For example, it is possible to classify
the individual articles using set keywords (tags), which make
these easier to find. With this, for example, all images on 
the theme of the Eiffel tower can be found with ease in a
photo portal, if you use this term as the tag. It is also possible
(and desirable) to comment on other articles submitted, in
order to show appreciation or aversion and to inspire discus -
sions. The author of a comment therefore stands out from
the multitude of pure viewers and encourages others to look
at their own articles. Therefore a plethora of attention is
received through active participation.

Social Networks – 
particularly popular with adolescents

A particularly popular specification of Web 2.0 for adoles -
cents, the so-called Social Networks, must be considered in
more detail at this point. Social networks are fundamentally
virtual contact markets. Each user is first given their own
page on which he or she will write. This personal page
contains various other details about the person, as well as
their name or pseudonym and a photo; these details vary
depending on the portal. For example there is a portal to link
those who are employed (XING) or those who are students
(studiVZ). The sites that are most popular with German
adolescents are schuelerVZ (http://www.schuelervz.net) and
Netlog (http://de.netlog.com).

schuelerVZ
schuelerVZ is an equally popular platform for almost all
adolescents and serves as a link between friends and fellow
pupils. According to information provided by schuelerVZ,
there are currently more than 4.5 million male and female
pupils registered on this. According to the operator, only
people aged 12 or over may use this site and only if they have
received an invitation from somebody who is already a
member. In actual fact, the access barriers are very low and
those who want to create a profile there will usually find an
opportunity.

In addition to providing their name and a photo, users are
encouraged to post a wide range of additional personal 
details on their own page; this is expected to be as accurate as

possible. This can include all sorts of information – ranging
from the school that they attend and the class that they are in
to hobbies, favourite films, musical taste, quotes and their
part-time job.

After the page has been created the user can search their
friends’ profile and those of fellow pupils or unknown people
using a detailed search engine, and can place these people on
a virtual friend list.

These friend lists are visible to all people and become 
a type of status symbol of a member’s own popularity and
social prestige. On average adolescents and young adults have
35 friends here, a third of whom they have only met via the
internet (c.f Circuits of Cool 2007, p. 27) and whom they
have not actually met in real life. Friend lists with more than
100 contacts are not uncommon.

A further function is the so-called groups. These groups
should primarily serve as discussion forums on certain is -
sues. However, as the groups are directly visible to the visitor
on the user’s profile page, these are mainly used as a repre -
sentation for their individual character profile. The group
titles aim to symbolise the individual attitudes and opinions
of the person and also serve to depict their own (interesting)
personality and the participation in or exclusion of other
adolescent styles. 

A final key element of the homepage of a profile on
schuelerVZ is the bulletin board. Short notes can be left here
on the user's profile; these are public to everyone. This bul -
letin board is usually used for greetings and public state -
ments of affection, in order to stress dedicated friendships 
to others.

In addition to the functions already mentioned, the users
of schuelerVZ are offered the opportunity to create a photo
album and share this with other users. The people shown in
these photos can be linked to these photos so that an exact
profile can also be found for many people. Furthermore,
comments can be added to the photos, which can encourage
their exchange and increase the incentive to publish pictures
to maximise attention.

Netlog
Netlog is a social network that primarily serves for people 
to create contacts and flirt outside their own local community
or their own circle of friends. There are a few profile pictures
on the general homepage and corresponding user names
(which, in comparison to schuelerVZ hardly ever correspond
to their actual name). The usernames are very frequently
used to demonstrate the person’s own ethnic background or
to show what style of music they are into. Therefore these
can draw initial sympathy or antipathy for the person behind
the profile.

In order to filter the profiles of other users, a search form
is available in which you can insert some criteria – namely
age, gender and city. The programme then searches for and
shows all profiles that match the query. 

As a rule, contact on Netlog is usually made on the basis
of the optical assessment of user photos. This means that
there is a large number of pictures on Netlog in which
adolescents pose in very revealing manners. As attention is
generated from the photos, a number of these types of photos

1 Examples of group names from schuelerVZ are: “I can be funny without
alcohol, BUT JUST IN CASE”, “I listen to Emo style music and not hip hop
thank goodness” or “We are COOL because we DON’T smoke”.
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can also be found within the profiles themselves. These can
also be commented on here by other users. A very explicit
and sexually unambiguous commentary style has evolved on
Netlog, which underage children also adopt and imitate.

People who use the Netlog portal particularly frequently
are displayed on the general homepage. Furthermore, virtual
points can be obtained if you support the application (and, 
for example, encourage friends to participate). You can use
these points to improve your profile picture, by using details
(for example particular profile backgrounds) which others 
do not have access to.

Why do adolescents use social networks?

In media research the so-called Use & Gratifications
approach is based on the assumption that a user utilises the
media as a “Quelle zur Befriedigung von bestimmten
Interessen, Wünschen, letzlich: von Bedürfnissen benutzt”
(Burkart 2002, p. 221) [“source for gratification of certain
interests, desires and ultimately of needs”]. Michael Schenk
has established a few reasons that can draw people to use
media (c.f Schenk 2002, p. 645f). Two of these are of
particular interest to adolescents from a psychological
development perspective: personal identity and personal
relationships.

One of the basic tasks in adolescence is to find one’s own
personal identity. In doing so, several identity models are
often absorbed for a certain phase over the course of puberty.
Adolescents also use media in order to test these and to
assess their coherence. Social networks offer the opportunity
to make individual identity figures accessible to many people
and therefore to obtain a number of reactions which should
help in gaining one’s own identity. One can assess one’s own
position by looking at the large amount of other people in the
network – one isn’t alone with his/her ideas. By making this
comparison with a counterpart it is easier to assess one's own
position (c.f Burkart 1980, p. 23). The (possible) anony mity
of the internet can also be used to act out the facets of one’s
own identity, which are not accepted amongst peers (e.g.
homosexuality). In this case, Web 2.0 services can bring
about an enormous release, as adolescents do not need to feel
alone with their problems and can learn that these problems
are not actually abnormal.

The second big task during puberty is the creation of
initial relationships based on partnership. Web 2.0 offers
seemingly very appealing conditions here for many adoles -
cents to make initial contact with a possible counterpart. As
has already been mentioned, the profile photos of the users
are of very high importance with regard to this, as they are
the first reason to visit a personal profile. Many adoles cents
clearly find it easier to contact other people due to the
interposition of the internet medium. As the dimension of
physicality is missing, nervousness and insecurities are not
directly noticed and more time is left for sophisticated
answers due to the asyncronism of the communication. The
user profiles offer sufficient cause to at least start a super -
ficial conversation. Here one can also assess recursively how
individual details of self-definition affect the other sex. The

frequent worry about the risk of adolescents only spending
their time on the internet and refraining from having real life
social contact, need not generally apply. Ultimately teenagers
also look for (sexual) contact in real life. However, Web 2.0
can take the shyness out of personal contact for the first time,
as people have already known each other for a while and
there are already topics for discussion and a certain amount
of mutual trust has already been developed. This can parti -
cularly help shy or socially inhibited people to overcome the
initial obstacles and to socialise more in life as well as on the
computer. Pure platonic real-life contacts can also be en-
couraged as adolescents have easy access via the implemen -
ted forums to peers with the same interests who they may
not have met in their own social environment (neighbour -
hood, school class).

Tasks for media and sex education

An important task for parents as well as institutions such 
as schools and youth work, is to convey the necessary media
competence to adolescents with regard to the risks accom -
panying Web 2.0. This particularly applies for the training 
of a critical-distanced view. The users must be put in the
position where they can assess the chances and risks of the
particular objective when using an internet site.

Social networks are a very good method for establishing
new contacts; nevertheless one can never be certain whether
this person is really the person behind the profile. This con -
cern must, for example, always be factored in when making
plans to meet in real life, as people with dubious or even
criminal intentions can, of course, also misuse the internet
sites for their own purpose. Furthermore, due to the ano -
nymity of the internet one is easily vulnerable to hostility and
mobbing attacks. Adolescents must learn to implement the
necessary critical distance in their internet communication.

The task of professional pedagogy must be to offer
teenagers, who do not have the opportunities to acquire these
competences from their own home, the freedom in which to
balance out these deficits. For this purpose it is, on the one
hand, important facilitate access to the new form of media
for adolescents and therefore ensure their participation in
this socially relevant form of communication. We should also
attempt to open up the opportunities of Web 2.0 to young
people in families from poor social backgrounds or periphe -
ral residential areas who do not have rapid access to the
internet and therefore counteract further exclusion trends.
On the other hand it will require special web services and
practical courses for the users who do not have the facilities
at home to learn how to handle the vast diversity of the
internet and the risks it poses. For example, supervised PC
pools in youth clubs or in after-school clubs could be used to
carry out these tasks.

Web 2.0 clearly offers a great opportunity in the field of
sex education. Anonymity can be utilised here to respond to
the topics and questions posed by young people more directly
than this would otherwise be possible. This can thus make
the educational specialists’ ability to contact the target group
easier and the information can be more specific.

2 For example profile names here are “German_Dream_Player”,
“schlagergirl91” or “turkishgirl0907”.
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Conclusion

Web 2.0 represents a new dimension in internet applications,
and can meet the specific communication needs of adoles -
cents particularly well due to its structures and possibilities.
As it is taken for granted that young peoples nowadays grow
up with computers and the internet, they also appear to use
these forms of media to cope with their psychosocial develop -
mental tasks. Whether or not the internet can really be a
supportive measure and useful in certain cases remains to be
seen. Nevertheless, it must be the task of educational specia -
lists to ensure that all adolescents have the same access
prerequisites and assured competences, in order to avoid a
division in society between those online and those offline.

Matthias Kortmann
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This successful internet service from the BZgA has been available since 1998.
The background of its development, structure and current services are outlined in
this article.

Information Portal – Adolescent Community –
Topic Channel
Conceptional changes to www.loveline.de

The internet service www.loveline.de is aimed at adolescents
and comprises topics such as love, contraception, sexuality
and partnership. From 1998 to 2000 this served as a supple -
ment to the CD-ROM with the same name (c.f Forum March/
1997). From 2000 to 2005 the information portal (c.f Forum

March/2003) was developed in a continuous transformation
process into the intensively used adolescent community
platform and is now on the way to being a multimedia topic
channel. In the meantime, www.loveline.de has become the
oldest and most comprehensive internet site for adolescents
with regard to sex education.

Over a million sites are accessed in total every month
with, on average, 140,000 adolescent visitors aged between 
12 and 16 years. 14,000 adolescents are registered in the com -
munity and regularly receive information via email or text
message, and approximately 3,000 meet every month in the
chatrooms of Loveline-City, a graphically designed chatworld.
Registered users can communicate there between the hours
of 12:00 and 20:00 every day; there is an open chatroom for
guests, presented by an employee three days a week. In
principle, visitors are able to contact the Loveline team at any
time by email or text message using a chat help button.

The topics on Loveline

There are a total of 14 different topics on www.loveline.de,
which are all prepared using the same pattern. The various
topical aspects are all related to one another and are closely
linked with the specialist findings, the studies regarding
adolescent sexuality (BZgA 2007) and the contraceptive
behaviour (BZgA 2008) of adolescents. Furthermore, infor -
mation obtained in the extensive feedback from and the
wishes of adolescents regarding the topics that are important
to them are also consistently incorporated.

Established topics
• Being attractive: body image and beauty ideals
• What’s up? Becoming a man
• Male/female gynaecologist
• Dream man/dream woman
• Puberty – everything is changing
• Contraceptive pill, condoms etc – facts regarding

contraception
• Love
• The First Time
• Unsettling years – becoming a woman
• Where love takes a tumble – homosexuality
• Travel and holidays
• When contraception fails

In response to the requirements revealed in the current
discussion on pornography and the legal protection of
children and young persons, content was prepared for two
further topics:
• Love, sex and more
• Sex on the internet

In both topics, information and advice is given as to how
adolescents can protect themselves by adhering to certain
rules. This clearly refers to the legal protection of children
and young persons and the culpability of the media
transmission of pornographic contents. The majority of
information can be found under the heading “Tipps und
Infos” [“Tips and Information”].

The particular specials include brief information
regarding the following topics:
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• Kissing
• Flirting
• Condoms
• Contraception
• Periods
• Spots
• The First Time
• Love, sex and more
• Gynaecologist

What has changed in terms of content?

As an information portal, www.loveline.de has to date hosted
extensive discussion on one topic each month. However,
studies have shown that adolescents want to be able to find
topics that are of interest to them readily and more directly.
Furthermore, academic studies (Medienpädagogischer
Forschungsverbund Südwest 2008) [South West Media
Education Research Group 2008] have ascertained deficits in
adolescents with regard to their knowledge of contraception
and the way they communicate about it.

In a first step, information was subsequently provided
across topics regarding condoms and contraception in gen -
eral in an extremely simplified summary at the first level of
navigation. In response to the study findings, all future topics
will be found as separate channels on the homepage. A
current topic is presented each week with specific infor ma -
tion. Therefore the frequency that adolescents come into
contact with various topics is trebled. In this way, every topic
is highlighted three to four times a year. Furthermore,
additional aspects regarding the main topic are offered as
specials, with particular attention being paid here to inter -
active multimedia elements. Due to the associative cross-link
between the current topic, the basic topics of the different
channels and further interactive elements, individual infor -
ma tion can be downloaded by the individual adolescent. In
this way every adolescent has access to information that is 
as extensive and detailed as he/she requires.

The aspect of information is extensively represented by
this principle of topic channels. All information is handled
centrally and can thus be incorporated in extracts regarding
the various topics, or can serve as a source for other internet

sites. This procedure is appropriate for the preparation of
verified and reliable information within the scope of qualita -
tive information management. There have been extensive
innovations in the field of communication and interaction,
perhaps in the form of extensive simplification of the
address.

As the user has many opportunities to collect points in the
community, the appeal to the active participant has become
greater. However, all games and information can generally be
accessed by all adolescents.

The central topics for the changes implemented on
www.loveline.de are the aspects “Vereinfachung von Inhalten”
[“simplifying contents”] and “Verstärkung von Interaktions -
möglichkeiten” [“strengthening possibilities for interaction”].

Taking part with Loveline

The active involvement of adolescents has proven to be a
significant success factor, which is why www.loveline.de
offers the widest range of interactive opportunities to parti -
cipate:
• Test yourself – personality tests on various topics
• Interactive themed games on all 14 topics as multiple choice
• Love stories and (video) statements with authentic

statements made by adolescents with regard to all topics
• Do you know? Informative game on all topics
• Save love – Jump’n run
• Sperm attack – Jump’n run

These games are about self-assessment, acquiring knowledge
and assessing knowledge, as well as the mediation of contra -
ception. Furthermore, this aims to support communicative
competence through the possibility of publishing ones own
stories and statements. All forms of interaction are auto -
matically entered into a competition, which generates a daily,
weekly and monthly winner. In this way, www.loveline.de

offers further incentives. Every form of feedback via the
guestbook or by email will be taken into consideration for
further editorial development.
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Mobile internet – information 
on mobile phones

According to the assessments made in the JIM Study 2008,
94% of adolescents have a mobile phone, in those adoles -
cents over the age of 14 almost all (98%) of them have one
regardless of their educational background. Since 2004
www.loveline.de has provided an SMS gateway, via which ado -
lescents can send text messages free of charge. This free
service is extensively used by adolescents as a benefit for var -
ious types of participation or as a specific bonus for mem bers
of the community.

Since 2008 the service has been supplemented with ad -
ditional multimedia opportunities. Increasingly more mobile
phones are equipped with a camera, music and video func -
tions, are MMS compatible and contain a Bluetooth interface,
which can, for example, transfer videos from one mobile
phone to another free of charge. With the help of Bluetooth,
data and voice functions (headset, photos, videos etc) can be
transferred wirelessly and rapidly over short distances
(approximately 10 metres), without being in the direct line 
of sight. Initial experiences in the use of this technology have
shown that specific target groups, who have a very high
requirement for information from an academic perspective,
can be reached via the mobile phone. In particular, girls who
attend a Hauptschule and have a migration background have
a new source of information on the topics of sexuality and
contraception due to the possibilities of the mobile phone.

Increasingly more information is available regarding
sexuality and contraception in the form of texts, pictures and
games for mobile phones on the internet portal. A video film
on the correct use of condoms is available for download in
five different languages. If the Loveline team is present at
youth events (e.g. youth fairs and youth film days), a small
Bluetooth sender is constructed, which transfers correspon -
ding information to all mobile phones where Bluetooth is
enabled. Before receiving any kind of information the person
who owns the mobile phone can decide whether they wish 
to accept or decline the information, therefore the transfer of
unwanted contents is definitely restricted. In several ques -
tion naires carried out amongst adolescents (online and
offline), 80% of these stated that they would like to be given
information regarding the contraceptive pill and condom 
(e.g. accidents with contraception: 88% of girls, 74% of boys),
80% of girls and 77% of boys would like to be given infor -
mation on the topic of fertility/pregnancy and 79% of girls
and 69% of boys wish to receive contact details for helplines.
In terms of media preparation, 94% of adolescents would
like to receive brief information in text and picture format.
The mobile phone is a private medium and is always to hand
in everyday life. Bluetooth is a free method of transferring
information for adolescents.

www.schule.loveline.de
In addition to internet services for adolescents, teachers can
obtain extensive information regarding specialist sex edu -
cation by accessing the internet address www.schule.loveline.de.
The aim of this service is to make prepared specialist
materials and work suggestions readily accessible to teachers
and to encourage them to exchange this information. All
teachers can register here for free. Upon registration they will
receive a free postage paid information pack with selected
printed material from the BZgA. According to the represen ta -
tive survey carried out at the Emnid Institute within the

scope of the study of adolescent sexuality, school is the most
important instance for adolescents to gain serious informa -
tion regarding sex education. Backing up teachers with
specialist information and didactic methods should help
improve sex education in schools.

Structure of www.schule.loveline.de
The field “Themen” [“topics”] offers information and tips,
brochures and suggestions for lessons. Headings include:

• Tips & information: information texts for adolescents
containing essential tips and information, available to print
and as a download.

• Materials/brochures: text, brochures, materials with
suggestions and background information for adolescents
and for teachers, available to order, print out and as a
download.

• Topics on loveline.de: an overview, where you can find
information and references on a topic on the adolescent site
www.loveline.de.

• Work suggestions: the opportunity to print out and
download ideas and topic-related lesson ideas for free.

The field “Hintergrundmaterialien” [“Background materials”]
shows the results of academic assessments, evaluations,
projects and measures for sex education, which are of inter -
est to teachers. Headings include:
• Sex education
• Adolescent sexuality
• Girls
• Boys
• Pregnancy
• Homosexuality
• Contraception

Quality assurance and external assessment

The internet site has long been the most important infor ma -
tion medium for adolescents (c.f JIM 2008). A clear site
layout and a suitable method of address are both particularly
important for adolescents. This particularly applies to ado -
lescents who are disadvantaged in terms of their education.
Based on these findings, an analysis was carried out in 2008
by the Institut Jugend Film und Fernsehen (JFF) [Institute for
Adolescent Film and Television] in Munich, taking into
consideration the special requirements of adolescents with a
migration background. The findings should emphasise where
the strengths and weaknesses of the online services lie from
a media education perspective. The analyses yielded three
fundamental pieces of information, which according to the
authors should indeed be fundamentally conveyed to ado -
lescents who are disadvantaged in terms of their education.
• Stronger inclusion of the adolescents
• More use of interactive, easily-accessible elements
• More simple and more stringent structure of the contents

(transparency of the multilingual services).

Furthermore, an assessment was commissioned by the
Gesellschaft für Medienpädagogik und Kommunikations -
kultur (GMK) [German Association for Media Pedagogy and
Communication Culture], in order to analyse corresponding
internet services, which appear to be appropriate as an
advertising platform for www.loveline.de. The recommended
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contentual advertising cooperations should make additional
users aware of the extensive opportunities that www.loveline.de

offers. Both assessments serve to provide a qualitative im -
provement and optimisation of the accessibility of uneduca -
ted adolescents.

All measures supplement the continuous qualitative and
quantitative assessment, through log file analysis and user
tracking, which are necessary for consistent quality assurance
and more precise attainability of the target group.

Outlook

The adolescent portal has overcome puberty, so to speak: the
positive aspects can be strengthened, but admittedly many
aspects are still in the transition phase. The internet has
become an integral component of adolescent life. With the
mobile phone, adolescents have found a new medium that
creates new challenges for sex education. There are no
gender or educational background differences with regards 
to having a mobile phone. Due to the limited display area on
a mobile phone, the information must be simple and com -
mu nicated clearly. www.loveline.de will be an electronic tool in
the future providing information and communication possi -
bi lities that integrates personal communicative measures and
suggestions for further action as an individualised mass
medium. In principle, www.loveline.de is an adolescent portal
providing information and suggestions for action. As a social
network, the community will develop further alongside the
topic portal – in this way adolescents will have an efficient
tool to engage themselves with the topics of love, sexuality,
partnership and contraception. With www.schule.loveline.de,
teachers and disseminators also have an extensive specialist
portal at their disposal for extracurricular child and youth
work; www.schule.loveline.de contains everything that is needed
regarding sex education, ranging from general didac tic
suggestions to concrete worksheets.

For us as the creator of www.loveline.de, puberty is almost
as fascinating as it is for adolescents in real life.

Mane Huchler
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BROCHURES

Chatten ohne Risiko? 
[Chatting without Risks]

“Chatten ohne Risiko? Was Eltern und
Pädagogen wissen sollten” [“Chatting
without Risks: What parents and educa -
tional specialists should know”] is a
leaflet compiled by jugendschutz.net
(see below), which was produced with
the support of the Federal Ministry of
Family Affairs, Senior Citizens, Women
and Youth (BMFSFJ). This leaflet
contains terms, chat language and
common abbreviations, presents risks,
preventative measures and security
regulations and executes good
chatrooms for children and adolescents
such as www.seitenstark.de and
www.kindernetz.de.
Address for orders:
jugendschutz.net
Jugendschutz in Telemedien
Wallstraße 11
55122 Mainz
www.jugendschutz.net
www.bmfsfj.de

“Wollen wir chatten?” “Ja, sicher!”
[“Shall we Chat?” “Yeah, Sure!”]

This leaflet has also been compiled by
jugendschutz.net addresses children
and adolescents and also begins by
explaining important terms, introduces
secure chatrooms and, in particular,
offers brief, appealing tips for using the
internet safely.
Address for orders:
jugendschutz.net
Jugendschutz in Telemedien
Wallstraße 11
55122 Mainz
www.jugendschutz.net
www.bmfsfj.de

Alles nett im Chat? 
[All Well in Chat?]

This comprehensive brochure compiled
by the GMK, offers tips for safe com -
munication via the internet and was
also promoted by the BMFSFJ, amongst
others. This 34-page brochure provides
detailed and clear explanations of what
chatrooms are, where the appeal and
the dangers lie, the (mode rated) chat -
rooms that are recommen ded, the alter -
natives (voice chat, instant messaging
programme, forums, boards and news
groups), provides information regard -
ing helplines and much more.
Address for orders:
Gesellschaft für Medienpädagogik und
Kommunikationskultur (GMK)
Körnerstraße 3
33602 Bielefeld
Telephone +49 (0)521 67 78 7
Fax +49 (0)521 67 72 7
gmk@medienpaed.de
www.gmk-net.de
www.safernet.info

Ein Netz für Kinder? 
Surfen ohne Risiko?
[A Network for Children? Surfing
the Internet without Risks?]

This brochure compiled by jugend

schutz.net, which is being promoted and
distributed by the BMFSFJ, is designed
as a guide for parents and educational
specialists. The authors of the brochure
attempt to view the topic of ‘Children
and the Internet’ not only through the
eyes of educational specialists, but also
through the eyes of children. Aside
from easily compre hensible specialist
articles on the dangers for children and
competent use of the internet, online
advertise  ments, user protection and
filter soft ware, the publication also
offers many children’s sites, with
surfing tips recom mended by children.
It is a building block within the scope
of the initiative “Schau hin!” [“Look
closely!”] (see below). Parents should be

strengthened in their educational
responsibilities through this and be
provided with support in everyday
media use.
Address for orders:
Bundesministerium für Familie,
Senioren, Frauen und Jugend (BMFSFJ)
info@bmfsfjservice.bund.de
poststelle@bmfsfj.de
www.bmfsfj.de
Telephone +49 (0)30 18 55 50
Fax +49 (0)30 18 55 51 145

Handy life [Life with a Mobile]

The focus of this brochure compiled for
adolescents is creativity, competence
and fun in using a mobile phone. It
shows how a mobile phone clip is
filmed, what special effects are possible,
how tools can be found to create ring
tones, mobile phone logos and software
for multimedia projects, and much
more.

The publishers are the Fachstelle 
für Internationale Jugendarbeit der
Bun desrepublik Deutschland (IJAB)
[Children and Youth Services: Organi -
sations and Institutions in the Federal
Republic of Germany], Schulen ans
Netz [Schools on the Internet], Lizzynet
and others.

The brochure is also available as a
download.
Address for orders:
Fachstelle für Internationale
Jugendarbeit der Bundesrepublik
Deutschland (IJAB)
Godesberger Allee 142–148
53175 Bonn
Telephone +49 (0)228 95 06 0
Fax +49 (0)228 95 06 19 9
www.ijab.de

Gewalt auf Handys 
[Violence on Mobile Phones]

This 16-page brochure compiled by 
the Arbeitsgemeinschaft Kinder und
Jugendschutz NRW [North Rhine-
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Westphalia Working Group on Child
and Adolescent Protection] contains
information for schools, youth welfare
services and parents. It defines terms
such as Bluetooth and MMS, describes
possibilities for use and potential
dangers or misuse, i.e. through the
inclusion and distribution of violence
using mobile phone cameras.

The advantages and disadvantages 
of mobile phone bans at schools are
discussed in the conclusion. Parents 
are given useful tips in order to prevent
violence on mobile phones as well as
links and addresses for obtaining
further information.
Address for orders:
Arbeitsgemeinschaft Kinder- und
Jugendschutz (AJS)
Landesstelle Nordrhein-Westfalen e.V.
Poststraße 15–23
50676 Köln
Telephone +49 (0)221 92 13 92 0
Fax +49 (0)221 92 13 92 20
info@mail.ajs.nrw.de
www.ajs.nrw.de

Handy ohne Risiko? 
[Mobile Phones without Risks?]

The advisory service of the BMFSFJ
outlines for parents how to use mobile
phones safely in a 64-page brochure.
The brochure also begins by explaining
all of the important mobile phone
terms. The fascination with mobile
phones, their many technical possibi li -
ties, symbolic meanings and methods
of use are explained here. The authors
outline in detail the risks and how these
risks can be reduced. Psychological,
financial and other aspects are
addressed in expert interviews. The
brochure concludes with checklists for
purchasing a phone, basic legal
principles, information regarding
protective measures from the supplier
and link and material tips for parents
and educational specialists.
Address for orders:
Publikationsversand der
Bundesregierung
Postfach 48 10 09
18132 Rostock
Telephone +49 (0)1805 77 80 90
Fax +49 (0)1805 77 80 94
publikationen@bundesregierung.de
www.bmfsfj.de

Ratgeber Familie 
[Family Advisory Service]

The new, free “Ratgeber Familie” from
the Ministry for Work, Social Work,
Health, Family and Women in
Rheinland-Pfalz aims to support
families in everyday life and inform
them about the variety of services and
offers of assistance. Families are
confronted with an extremely wide
range of tasks and questions in
everyday life – ranging from raising
children, education, school, habitation
and recreational issues through to
finance, taxes, the social security
systems and even health and care. The
German federation, federal states,
municipalities, church, associations and
voluntary agencies offer services and
support with all of these areas. The
publication should make it easier for
families to find the support that is right
for them and to utilise this support. A
comprehensive annex provides the
addresses of all relevant authorities,
institutions and other contacts.
Address for orders:
Ministerium für Arbeit, Soziales,
Gesundheit, Familie und Frauen
Bauhofstraße 9
55116 Mainz
Telephone +49 (0)6131 16 20 16
www.masgff.rlp.de

Die erste Zeit zu dritt 
[The First Time as a Family 
of Three]

The brochure “Die erste Zeit zu dritt”
was published by the BZgA at the end
of 2008; this was revised with a new
layout. This 60-page publication in A4
format provides food for thought for
reflection on the mother and father
roles as well as the image that expectant
parents have of ‘family’, provides infor -
mation about developmental stages of
childhood, refers to changes in relation -
ships and much more.
Address for orders:
BZgA
51101 Köln
Fax +49 (0)221 89 92 257
order@bzga.de
Order No. 13640000

Sichergehn [Staying Safe]

This 92-page brochure on the topic of
contraception has also been updated.
This brochure is mainly aimed at young

adults and offers support when
choosing suitable contraceptive
methods. “Sichergehn” provides
information about the effectiveness,
application, safety and advantages and
disadvantages of each method.
Address for orders:
BZgA
51101 Köln
Fax +49 (0)221 89 92 257
order@bzga.de
Order No. 13060000

Frauen leben – Familienplanung
und Migration im Lebenslauf
[Being a Woman – Family
Planning and Migration in Life]

Women with a migration background
constitute a considerable proportion of
the female population in the
reproductive phase in many towns in
Germany. In order to ascertain the
various information requirements and
provide support with queries regarding
family planning and influencing social
and cultural factors, the BZgA surveyed
women with a Turkish, Eastern and
Southern European migration back -
ground. The interim report with regard
to this is now available as a 12-page
printable version and for download
(www.forschung.sexualaufklaerung.de).
Address for orders:
BZgA
51101 Köln
Fax +49 (0)221 89 92 257
order@bzga.de
Order No. 13050400

MAGAZINES

Medien concret [Concrete media]

In the medien concret series that is
published once a year, the 2008 edition
“Magazin für die pädagogische Praxis”
[“Magazine for Educational Practice”]
studied the “media generation”,
examining boys and girls in adolescent
media culture. The 108-page publication
offers a total of 23 articles from theory
and practice. These concern freedom
for the creation of gender roles,
physicality and gender in Lifestyle-TV,
use of media using the example of the
electronic music scene, “Handykids”
[“Mobile children”], preferences of boys
and girls when it comes to PC games,
gender images in video clips, the
promotion of media competence, Web
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2.0, and much more. Many current
service offerings such as literary tips
and contact addresses are collated in the
articles. The booklet costs 7 euros
including shipping.
Address for orders:
JFC Medienzentrum Köln
Hansaring 84–86
50670 Köln
Telephone +49 (0)221 13 05 61 50
Fax +49 (0)221 13 05 61 59 9
info@JFC.info
www.jfc.info 

STUDIES

Pornographie und neue Medien
[Pornography and New Media]

This study carried out by the National
pro familia Association, Rheinland-
Pfalz on how adolescents handle sexual
content on the internet, examines the
issue of to what extent children and
adolescents between the ages of 11 and
18 consume sexual or pornographic
content, the precise content concerned
and the feelings that the content
triggers in those children and adoles -
cents surveyed. It also serves to estab -
lish how they find the corresponding
sites and whether they exchange these
sites and, if so, with whom. Over 1300
pupils from 17 secondary schools
participated in the study carried out in
Rheinland-Pfalz.

This study shows that children and
adolescents come into contact with
sexual and pornographic content to a
large extent. The study also shows
evidence of the reactions and feelings
with regard to this and discusses
possible preventative measures. This is
available to download as a pdf file.
Contact:
www.profamilia.de/article/show/18263.
html

So gelingt aktive Jungenförderung
[Active Encouragement of Boys
has Proven Successful]

The project team “Neue Wege für
Jungs” [“New Pathways for Boys”]
carried out two nationwide surveys of
pupils in 2006 and 2007, together with
the Berliner Forschungsinstitut Dissens
e.V. Approximately 4,000 question -
naires were assessed in total. The boys
had completed a taster period of work
experience at a Kindergarten or in an

old people’s home, or they had partici -
pa ted in workshops for boys, project
days at school or in youth work.

The results of the surveys were
published today as the eighth volume of
the series published by the Kompetenz -
zentrum Technik-Diversity-Chancen -
gleichheit e.V. [Competence Centre for
Technology, Diversity and Equal Oppor -
tunities] with the title “So gelingt aktive
Jungenförderung. Neue Wege für
Jungs” [“Active Encourage ment of Boys
has Proven Successful. New pathways
for boys”] is launching a network on
career and life planning (…) It offers
numerous new and differentiated infor -
mation on the question of the pro fes -
sional orientation and social orientation
of pupils in Germany.

The publication is only available for
download at:
www.kompetenzz.de

Internetnutzung von Migrantin -
nen und Migranten 
[Internet Usage by Male and
Female Migrants]

The assessment of a questionnaire
carried out by the Kompetenzzentrums
Technik-Diversity-Chancengleichheit
e.V. showed that there is a lack of
special services in Germany for skilled
internet usage for migrants. It provides
information regarding existing services,
the country of origin of the participants
and contains recommendations for
future activities. A contributing factor
for it’s success appears to be the parties
responsible for the inclusion of
migrants in the development and
assessment of the services.

The survey is a component of the
expertise “Online Competence for
Migrants in Germany”, which is being
promoted by the BMFSFJ. Detailed
information can be found at:
• www.kompetenzz.de/digitale-

integration/primaererhebung
• www.kompetenzz.de/Service/

Flickenteppich
Contact:
Ute Kempf
Kompetenzzentrum Technik-Diversity-
Chancengleichheit e.V.
Digitale
Integration/Öffentlichkeitsarbeit
Wilhelm-Bertelsmann-Straße 10
33602 Bielefeld
Telephone +49 (0)521 10 67 34 8
Fax +49 (0)521 10 67 15 4
kempf@kompetenzz.de
www.kompetenzz.de

INTERNET

www.jugendschutz.de

Those interested can find a detailed
directory here containing many special
ist departments and regional offices on
child and adolescent protection as well
as the Bundesarbeitsgemeinschaft
Kinder und Jugendschutz e.V. [Federal
Association for Child and Adolescent
Protection].

Child and adolescent protection is a
legal requirement for various
authorities and institutions. The legal
text regarding the new law for
protection of youth can be read on the
website, amongst other things.

www.jugendschutz.net

jugendschutz.net was founded in 1997 by
the Youth Ministeries in all federal
states in Germany, in order to assess
internet services relevant to adolescent
protection and to call for the adherence
to safeguarding provisions for adoles -
cent protection. jugendschutz.net relies
on assistance with the abundance of
problematic sites. Information regard -
ing suspect internet sites and infringe -
ments are received via a helpline
(hotline) or can be reported by filling in
a form. The website offers up-to-date
publications and news regarding legal
protection of children and young
persons, information regarding inter -
national collaboration, and much more
(c.f article in this book written by 
F. Schindler).

www.loveline.de

Loveline is the multimedia information
site of the BZgA (please refer to the
article written by Mane Huchler in this
book). It offers different, current topics
every month, a lexicon, an archive of
frequently asked questions (FAQs) and
opportunities to order brochures and
other materials.

Under the title “Sex on the Internet”
the site offers essential tips for security
whilst chatting and to prevent advances
on the internet. 

www.lambda-online.de

Those who are interested can find
services for gay and lesbian adolescents
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on the internet site of the Bundes ver -
bandes für schwul-lesbische Jugend -
arbeit [German Association for Gay and
Lesbian Youth Work]. This website also
provides information regarding recom -
mended media and studies and names
the advisory services and seminars that
are on offer. You can subscribe to a
newsletter via this website.

www.sextra.de

The pro familia website offers videos,
book tips, sounds and, in particular
email advice for adolescents and young
adults. The title FAQs zu Liebe und
Sexualität [FAQs on love and sexuality]
provides answers to the essential
questions. Topics of interest can be
covered in more depth in discussion
forums.

www.schau-hin.info

Schau hin! is an initiative of the
BMFSFJ in partnership with ARD,
ZDF, Arcor and the magazine TV

Spielfilm. The website offers parents
practical orientation assistance in media
use and media education and promotes
dialogue between parents and children.
It provides tips and information regard -
ing electronic media services and their
application in connection with targeted
integral educational tips for three to 13
year olds. This is about passing on prac -
tical support for child-friendly media
use, concrete advice and substantiated
knowledge from experts to parents,
families and educational specialists.
FAQs, newsletters, interviews and press
releases are amongst the items on offer. 

Media guides are presented regard -
ing the use of televisions, electronic
media, mobile phones etc and can be
downloaded as a PDF or ordered as a
printable version.

FILMS

Medienprojekt Wuppertal
[Wuppertal Media Project]

The video documentary series on the
topic of “Jugendsexualität” [“Adolescent
sexuality”] created by the Wuppertal
Media Project was recorded in Aachen
and gained “particular recognition”
within the scope of the North Rhine
Westphalia youth culture prize 2008. 

Under the title “Lust und Frust”
[“Pleasure and Frustration”], the 2007
Media Project produced an extensive
new series of short sex education films
together with adolescents; in the
meantime these have been released on
three DVDs as educational and
informative material. The focus of the
films, that were produced by girls and
boys of different ages, cultural, social
and educational backgrounds under the
supervision of media education
specialists and filmmakers, are very
personal, biographic stories regarding
every specific aspect of sexuality.
Contact:
Medienprojekt Wuppertal
Hofaue 59
42103 Wuppertal
Telephone +49 (0)202 56 32 64 7
Fax +49 (0)202 44 68 69 1
info@medienprojekt-wuppertal.de
www.medienprojekt-wuppertal.de

PROJECTS

Elterntalk [Parent talk]

The Bavarian project “Elterntalk” is an
easily accessible help and advice project
for parents. This is based on the fact
that consumer education and training
of parents in media education play an
increasingly greater role in education
and parents should be offered un com -
plicated help in good time. “Elterntalk”
is the exchange of information and
experiences by parents in a private
context, in which trained parents
present parental discussions in many
different locations. The “Aktion
Jugendschutz Landesarbeitsstelle
Bayern e.V.” held a total of 2,800
discussions within the scope of this
project, which has been in existence for
seven years.
Contact:
www.elterntalk.net

Eigenwillig [Headstrong]

“Eigenwillig” is a project to promote
self-determined sexuality and family
planning for people with disabilities;
this has been implemented by the
Family Planning Centre in Hamburg-
Altona since October 2008. It aims 
to provide support to disabled people 
in developing a self-determined and
respon sible sexuality. A skilled advisory
service is therefore available in

Hamburg and the surrounding area, in
particular for people with so-called
mental disabilities and learning diffi-
culties.

The Family Planning Centre also
offers advice for family members and
skilled personnel who work with the
disabled. Contents of the regional spe -
cialist counselling sessions include
ques tions on the topic of physicality and
sex education, contraception and family
planning.
Contact: 
Familienplanungszentrum
Maria Gies
Bei der Johanniskirche 20
22767 Hamburg
Telephone +49 (0)40 43 92 82 2
gies@familienplanungszentrum.de
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